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Important ques- 
the 
industry 
the 


of the an- 


tions affecting 
telephone 
usually engage 
attention 
nual convention of the United States Inde- 
pendent Telephone Association; and this 
years meeting—to be held in Chicago 
October 14-17—promises to be no excep- 


1. 


tion. 1ans 


1930 


are being made to make the 


convention a notable event in the 
history of the association, and indications 
pont to a large attendance by telephone 
men from all parts of the country. 


The 


business 


primary objective of all modern 


conventions is a general discus- 
sion of problems confronting the industry, 
affording the companies represented prac- 
tical help in conducting their operations. 
This interchange of ideas and comparison 
of methods by men engaged in the same 
line of business, but located in different 
sections and under varying operating con- 
ditions, produce good results for those who 
are ambitious to keep pace with the ad- 
vance of the times. 
The 


those who overlook no opportunity to learn 


successful men in any industry are 


about their work. No telephone man who 


can possibly arrange to attend should miss 


the Chicago convention. 


* * x 
As at most former national conven- 
tions, one of the vital questions to be con- 


sidered this year will be the relations be- 
tween the Independent and Bell groups, 
and the various phases of the toll situation 


existing between the Bell long lines depart- 
ment 
Thes« 


and the local connecting companies. 


issues are always of great interest 


SOME REAL PROBLEMS FOR NATIONAL 
CONVENTION DISCUSSION 


to telephone men as their status has an im- 
portant bearing on events in the field. 
Information obtained following the con- 
ference between the Independent associa- 
tion’s executive committee and Bell officials 
(held 11), 


proposed sale of the St. Paul exchange of 


September indicates that the 
the Tri-State Telephone & Telegraph Co., 
and certain designated toll line properties, 
to the Northwestern Bell will be brought 
before the full board of directors of the 
United States Independent Telephone Asso- 
ciation during the October convention. 
* * a 

Under the present procedure, notice of 
proposed transfers between the two groups 
is given the association to enable the execu- 
tive committee to determine whether or not 
objections should be made when the mat- 
ter comes before the Interstate Commerce 
Commission. As stated in the news columns 


of last week’s issue of TELEPHONY, the 
executive committee of the United States 
association reviewed the St. Paul proposal 
September 11 at a meeting held at the Ste- 
vens Hotel in Chicago, and after considera- 
ble deliberation decided to refer the matter 
to the full board of directors which will 
meet during the convention. 

This course was adopted so that all fea- 
tures of the situation can be adequately 
official 


In view of the 


discussed and _ studied before 


action—if any—is taken. 
association’s attitude concerning Bell pur- 


chases, the St. Paul situation presents a 








serious problem, and 

the Independent lead- 

ers feel it should be 

handled, as far as 

possible, in a disin- 

terested way, free from personal feeling, 

and to safeguard the ultimate welfare of 
the whole industry. 

* * * * 
At the recent Chicago meeting all par 


ties concerned in the proposed transfer 
explained to the executive committee their 
reasons for the sale, covering in more de 
tail the operating situation outlined in the 
article printed in the August 23 issue of 


TELEPHONY, announcing the plan. Em- 


phasis was laid on the assertion that, from 
an operating standpoint, better results can 
be obtained by two such large centers as 
St. Paul and Minneapolis—in close prox- 
imity to each other—being under one 
management. 

The committee was also told that a unt 
fication of the two service areas was 
economically inevitable some day, and that 
in view of the extensions and improvements 
urgently needed at this time, the merger 
should be made as soon as possible. 

oa +” * 7 
While conceding the logic of these argu- 


ments, members of the committee recog- 


nize that there are difficulties in the situa 
tion, and it is these difficulties and com- 
induced them to the 


full 


Naturally, the Independent leaders are 


plications that pass 


case up to the board of directors. 


reluctant to see an important telephone 
center like St. Paul divorced from the In- 
dependent group. On the other hand, the 


association leaders, while unwilling to block 
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a constructive move—-as the St. Paul sale 
is described by its proponents—naturally 
wonder what might be the ultimate effect 
on the theory of the understood policy that 
there should be no Bell purchases without 
equalizing relinquishments. 

On that score, the claim is made that the 
St. Paul situation stands out as an excep- 
tional case. In no other service area in the 
country, it is said, are there two such large 
cities as St. Paul and Minneapolis, so close 
together, which are supplied telephone serv- 


ice by two separate companies. 


Doubtless it is a unique situation, and 
its disposition would not establish a prece- 
dent for future transactions. 


* * * * 


All these angles should be considered by 
members of the United States Independent 
Telephone Association, and discussed with 
their directors so that when action is taken 
during the convention it will represent ma- 
ture deliberation and the best judgment of 
all concerned. 


So far as the Bell is concerned, it is 
only fair to state that its officials deny that 
the St. Paul case means they have changed 
their oft-declared policy not to engage in 
any general buying of Independent 
properties. 

In fact, they assert they do not wish to 
acquire any more, and that they desire the 


Independent group maintained at its present 
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COMING CONVENTIONS 


United States Independent Telephone 
Association, Hotel Stevens, Chicago, 
Ill., October 14, 15, 16 and 17. 

Independent Pioneer Telephone As- 
sociation of United States, Stevens 
Hotel, Chicago, Thursday, October 16. 

Illinois Telephone Association, Pere 
Marquette Hotel, Peoria, November 12 
and 13. 

Missouri Telephone Association, 
Hotel President, Kansas City, Novem- 
ber 18 and 19. 


Canadian Independent Telephone As. 
sociation, Prince George Hotel, Toronto, 
November 25 and 26. 

Nebraska Telephone Association, Lin. 
coln, Hotel Lincoln, February i0, | 
and 12, 1931. 

South Dakota Telephone Association, 
Sioux Falls, January 13, 14 and 15, 193}, 

Iowa Independent Telephone Associa. 
tion, Hotel Fort Des Moines, Des 
Moines, April 7, 8 and 9, 1931. 





——s, 





strength. They argue that the St. Paul 
situation is an exceptional case. All of 
which sounds familiar. 

* *k *k x 

Because toll line properties are involved 
in the Tri-State case, it is expected that 
discussion of toll relations will also be an 
important feature of the October con- 
vention. This discussion involves also the 
economic value of ownership of toll lines 
by local companies because of the increas- 
ing heavy investment required. 

The rapid growth of toll traffic through- 
out the country has imposed burdens on 
many of the local companies that they are 
finding it increasingly difficult -to carry. 

Those operating their own toll lines have 
found it hard to meet expanding equip- 
ment requirements, while the connecting 
companies in many sections are much dis- 
satisfied with the commissions allowed them 


by the Bell long lines management. They 
believe they are entitled to a larger share 
of toll receipts than they have been get- 
ting, and in several of the states they are 
about ready to make a fight for it. 

The Bell organization derives a _ huge 
revenue from its toll business, and is doing 
everything possible to increase still further 
its long distance traffic. That is good busi- 
ness, and is worthy of commendation. At 
the same time, the Bell should give its con- 
necting companies a larger slice of the 
receipts. 

It is these connecting companies, located 
in every village and hamlet and rural cross- 
roads from coast to coast, which make it 
possible for the Bell to advertise “universal 
service,” and boast that every telephone in 
the United States can reach every other 
one. For that reason they deserve more 
compensation for their part of the job. 


A Selling But Not a Merchandizing Group 


Employe Participation in Furnishing and Sale of Service—Distinction Be- 
tween Selling and Merchandizing Groups—Contact and Staff Groups of 
Employes—Third Award, Commercial Division, ‘“Telephony’s’’ Prize Contest 


By J. W. MacLafferty, 


Manager, Northwestern Bell Telephone Co., Oelwein, Iowa 


In dealing with the subject of “service” 
in its broader aspects we, as public ser- 
vants in general and members of units of 
a vast and universal telephone system in 
particular, should be extremely zealous of 
our interpretation of, and attitude toward, 
this oft-repeated watchword. 

Considering the technical information 
and inside knowledge of the workings of 
the telephone business which we, as tele- 
phone workers, possess to a greater or les- 
ser extent, we must diligently avoid the 
danger of allowing this knowledge and in- 
formation to bias or color our attitude 
with respect to the true meaning and prop- 
er nature of the service which we are re- 
tailing to our subscriber-customers. 

It is not enough for us, as individuals 


or as operating units, to set up certain 
rules, regulations and routines which seem 
to permit our functioning most smoothly 
and economically from the standpoint of 
our own organizations, and then sit back 
complacently with the feeling of a job well 
done and wait for the public to beat a path 
to our respective doors to tell us just 
how good we are. 

To employ a trite expression—“the proof 
of the pudding is in the eating thereof.” 
Regardless of how smoothly we may func- 
tion as organizations, we must remember 
our chief and primary aim is the selling 
of our service or services to the public; 
and as long as this merchandise is not of 
the exact type which our subscribers are 
ready and able to purchase, there is all 


the room in the world for improvement. 

The operating companies are selling or- 
ganizations but not merchandizing groups. 
We are not selling telephone instruments, 
inside and outside wire, cable and conduit, 
main and distributing frames or switch- 
boards. We are not marketing, in the com- 
monly-accepted sense of the word, wiring 
plans, extension gongs, extension bells, or- 
der turrets, telephone typewriters and other 
miscellaneous or auxiliary equipment. 

Our job is to so educate our customers 
to the application of any or all of these 
things to their needs, and to so employ 
them as agencies, that we may be able to 
sell and furnish but one item or ware. 
This one item is service, and it is, most 
certainly, our stock in trade. 
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These, and other, physical agencies which 
| have enumerated are merely means to 
an end—the end of supplying service. To 
accomplish an end, however, a thorough 
knowledge and understanding of the means 
for its accomplishment are necessary. 
The more we understand and appreciate 
the possibilities of a thing which is funda- 
mentally and basically sound, the more 
we, in our own minds, will be sold on it. 

The more we are able to sell ourselves 
on a thing, the better we shall be able 
to sell this thing to others. A salesman 
can make no true and continued success, 
regardless of his persistence or inherent 

















“The Furnishing of Service, It Must Be 

Office Area Two Groups of Trunks Are Re- 

Switchboard of One Office With the “B” 
Switchboard of the Other. 


ability, if he is but endeavoring to dispose 
of something in which he himself does 
not have confidence. 

By tracing this line of reasoning, we can 
see that a thorough knowledge of our 
chosen work in all its phases, while not 
alone sufficient in itself, will enable us 
to direct our efforts in such manner as to 
appreciate and deal constructively with 
our customers’ service needs and require- 
ments. 

In the telephone business we must strive 
continuously to place ourselves in the other 
fellow’s shoes. In other words, we must 
visualize ourselves as wearing, figurative- 
ly, a composite pair of shoes which is 
built up or composed of all the pairs of 
shoes worn by the multitudes of subscrib- 
ets whom we now and the other 
multitude of people whom we most certain- 
ly hope to serve in the future. 

In its broadest sense the phrase, “pub- 
lic relations,” might well be used synono- 
mously with our slogan cf “service.” In 
any event, the two abstracts travel hand 
in hand. If our service is as near perfect 
as possible cf attainment, our public rela- 
tions can scarcely fail to be of the best. 


serve, 
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If our public relations have attained this 
truly enviable state, they are certainly in- 
dices of the fact that our service has been 
tried in the balance by our telephone users 
and found not wanting. 

The furnishing of service, it must be 
remembered, is a job for, and a respon- 
sibility of, all departments of our organi- 
zations. Our employes are divided, gener- 
ally speaking, into two distinct groups. 
The first division may well be termed the 
“contact” group. This group is composed 
of all employes, regardless of departmen- 
tal lines, with whom the public comes in 
contact, either face-to-face or in a more 
anonymous way by wire communication. 

The second general group may be called 
a staff group. This group is the one 
which formulates objectives and deter- 
mines practices, aids the contact people in 
carrying out these programmed activities, 
and supervises the performance obtained. 

The staff group may determine the stand- 
ards of service and public relations which 
are most desirable but, of necessity, the 
staff must depend upon the contact peo- 
ple to perform along broadly-established 
lines in the manner of their own choosing 
which will be conducive to the best results. 

Each of these two groups—contact and 
staff—is dependent upon the other and the 
fullest co-operation is essential if the de- 
sired objectives are to be attained. 

The contact group must represent our 
organizations, their aims, ideals and serv- 
ices, to the public. We are sometimes 
prone to think of the traffic girl as the em- 
ploye who furnishes telephone service. 
While she certainly has an important part 
in this very thing, which is sometimes 
credited to her entirely, she is but one of 
many employes who are equally respon- 
sible. 

Among many employes equally obligated 
to the furnishing and sale of service are 
the installer, the repairman, the test-board 
man, the constructionman, the business of- 
fice employe, the canvasser and the direc- 
tory salesman. Our subscribers, and the 
public in general, will judge us not upon 
our material assets and properties alone, 
but to a greater extent upon the character 
and personality of our employes and their 
ability to understand the customer’s view- 
point and satisfy his service demands. 

Customer satisfaction is, we must re- 
peat, the true test as to the efficiency of 
the service rendered. Any dissatisfaction 
on the part of our subscribers must be 
regarded from either one, or both, of two 
viewpoints. Either we have failed to func- 
tion properly and render the correct per- 
formance, or the subscriber does not fully 
understand our practices and problems and 
the fundamentals back of them. 

In the first instance, if we have failed 
to fulfill our obligations, we should by all 
means endeavor to inform ourselves of 
the circumstances of such service failure 
and its causes, and hasten to take reme- 
dial steps for the purpose of preventing 
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The selling of telephone service has 
been a major activity of the telephone 
field for the past two or three years. 
And in this sale of service the employes, 
regardless of their duties, take an active 
part. 

In his article, “A Selling But Not a 
Merchandising Group,” Mr. MacLafferty 
analyzes the selling proposition and 
indicates the responsibility of each group 
of employes. 

Since his graduation from Coe Col- 
lege, Cedar Rapids, Iowa, in 1926, Mr. 
MacLafferty has been engaged in com- 
mercial telephone work with the North- 
western Bell Telephone Co. He com- 
menced as a clerk in the commercial 
office of the Northwestern Bell at Cedar 
Rapids, Iowa, and in January, 1929, was 
advanced to the position of cashier of 
the Waterloo office. In May of that 
year, he became area manager at Oecel- 
wein, Iowa. 

In the course of these years, Mr. Mac- 
Lafferty has had experience in every ac- 
tivity of the commercial department, in- 
cluding the sale of telephone directory 
advertising. His discussion of employe 
participation in the furnishing and sale 
of telephone service is, therefore, based 
upon experience, observation and study 
of the various phases. 








any recurrence of such conditions. In the 
second case, we should be equally diligent 
in our investigation and constructive ac- 
tion. 


If the annoyance or irritation on the part 
of the subscriber has occurred in spite 
of serving in the manner which we have 
deemed correct and proper we should, first 
of all, endeavor to reach a basis of mutual 
understanding with him, explaining 
problems and _ practices learn if, 
through a more thorough comprehension 
of our business, the sources of irritation 
have not been eliminated. 


our 
and 


If, after such action has been taken, the 
irritation is still extant, it should be a 
danger signal to us that the way of doing 
things deemed by us fitting and proper is, 
to some extent at least, inadequate. This 
inadequacy should point the way for im- 
provement in the particular service or ac- 
tivity in question. For, after all, it is the 
customer we are serving, and his desires 
should be the ultimate indices used in gov- 
erning ourselves and our organizations, in 
fall 
possibility. 


desires within 


and 


where such 


the realm of 


all cases 
reason 

Each operating company has worked out 
its own plan for employe participation in 
contact and 
scribers. And it is upon the shoulders of 
the “contact employe” group that this re- 
sponsibility must rest. In the past we 
have all been too prone to leave this obli- 
gation entirely to the workers of the com- 


sales activity with its sub- 
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mercial or business office force. But such 
an attitude is becoming, and must con- 
tinue to be, a thing of the past. 

All departments through their contact 
employes must participate in the contact 
and sales plan if the full effectiveness is 
to be realized. Our contact employes, by 
studying and reporting the effect upon 
the public, both adverse and favorable, of 
our various methods and practices, can aid 
most materially in the formulation of im- 
provements and revisions in these same ac- 
tivities, that we may be enabled to make 
them more and more acceptable and satis- 
factory to the purchasers of our wares. 

The day is quite infrequent in which 
each unit of our contact personnel, either 
in or out of line of duty, does not meet 
or learn of someone whose existing tele- 
phone service is inadequate or badly-fitted 
to his needs; or of someone else who is 
a non-user of our service in any capacity. 
The reporting of these prospects is an in- 
dex of employe interest in the job of serv- 
ing the public, and in this way best per- 
forming to the advantage of his company. 

Each additional unit of needed service 
sold by an employe incréases the intrinsic 
value of the subscriber’s service and widens 
its scope, as well as promoting the con- 
venience and comfort with which he em- 
ploys it. The operating company benefits 
not only from the revenue increase in- 
volved in the particular sale, but also from 
the intrinsic increase in value which each 
added unit brings to every other subscrib- 
er. 

Every telephone organization can bene- 
fit from a plan participated in by all de- 
partments in which the individual em- 
ployes are made to feel their obligation in 
reporting criticisms, favorable comments, 
inquiries, unsatisfactory conditions observed 
and prospects for the sale of new or ad- 
ditional service. 

To be fully effective this plan must reach 
employes of various departments through 
their supervisory heads, and continued ef- 
fort must be exerted and stress placed 
upon the activity by the supervisory peo- 
ple, if interest is to be kept aroused. 

The logical place for the prime respon- 
sibility for carrying on such an activity 
is with the commercial department. Em- 
ployes of all departments may be furnished 
with pads of report forms which may be 
carried with them at all times. When a 
favorable comment, inquiry, criticism or 
prospect for service comes to the attention 
of the employe, he can then fill out a form 
showing the class of the contact and also 
a brief narrative of the case. 

The individual forms should then be 
forwarded to the commercial department 
where they may be disposed of by mail, 
telephone or special canvass interview, as 
the case seems to warrant. 

For purposes of illustration, we shall 
suppose that an information operator has 
noted she has been getting frequent re- 
quests for the number at the John Jones 
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residence, but that they are non-subscrib- 
ers and, consequently, she has been giving 
“no telephone listed” reports. 

From the frequency of the requests for 
Jones’ telephone number she surmises they 
have need of telephone service. So she 
makes out a “prospect” report. This is 
turned over to the commercial department 
which can make the sales interview, and 
which has a definite talking point for the 
sale of service in that other subscribers 
have been trying to reach Jones by tele- 
phone. 

Or an installer may note, in installing a 
main station, that the subscribers are in- 
firm or in poor health; or that the premises 
are so large that the service would be much 
more convenient if an additional extension 
station were located there. The plant man 
should then make an effort at the time to 
sell the extension, and if successful may 
report it as a sale. 

Failing this, he may report the subscrib- 
er as a prospect for an extension, and a 
business office employe who may possibly 
be more versant with rates and service re- 
quirements, may then make a further sales 
effort. 

These are merely examples of the hun- 
dred and one cpportunities which employes 
have 
work. 

A criticism may also pave the way for a 
sale of improved service, if properly re- 
ported. The complaint of a busy line or 
other form of party-line interference may 
pawe the way for a regrade to a higher 
class of service which will mcre adequate- 
ly suit the subscriber’s requirements. 

By the prompt handling of all reports 
turned over to it, and by a definite and im- 
mediate follow-up plan and the prompt 
reporting to the originating employe as to 
the disposal of his report, the commercial 
department can keep all employes interest- 
ed and on their toes in the matter of re- 
porting these conditions. 


for assisting in sales and service 


Plans Made for Annual Convention 
of Independent Industry. 

The United States Independent Tele- 
phone Association has sent out notices to 
its member companies of the annual meet- 
ing of that association to be held at the 
Hotel Stevens, Chicago, October 14 to 17, 
inclusive. To the non-member companies 
invitations have been extended for their 
officers and employes to attend the conven- 
tion and participate with the members of 
the association in the various meetings. 

In this week’s issue of TELEPHONY the 
association makes a formal announcement 
of the convention and extends a general in- 
vitation to all Independent companies to 
attend. The complete program will be 
announced next’ week. 

The point that is being emphasized in 
this year’s program is the work of the 
plant department. That division of the 
association is going to discuss particularly 
the ownership and operation of toll lines. 


Vol. 99. No. 13 

This subject is of immediate interest t 
all companies, in view of the rapid expap. 
sion of toll business and the consequent jp. 
vestment that companies are beine calle 
upon to make in toll lines. There will pp 
discussions of this problem at the generaj 
meeting on the morning of the second day 
and at the plant conference on the after. 
noon of that same day. 

In addition to the plant conference, the 
four other divisions of the association 
accounting, commercial, program service 
and traffic—are preparing unusually inter. 
esting programs, some of them varying 
greatly from those that have been given a 
recent conventions. 

The exhibit space that was used at las 
year’s convention has practically all been 
taken and the association is assured of an 
unusually attractive and interesting line oj 
exhibits and equipment, among them some 
new designs that are sure to attract many 
of the visitors. 

The Independent Pioneers entertainment, 
as usual, will be held on the third day, 
October 16. The committee in 
headed by George W. Rodormer, promises 
an entertainment that will outdo any of 
its past endeavors. 

Reduced rates on the railroads of 1% 
has been granted on the certificate 
plan, which is the plan that has been used 
for a number of Details of this 
plan can be from any railroad 
agent or from the association’s office, 19 
South LaSalle street, Chicago. 


charge, 


tare 


years. 
secured 


Every Independent company should have 
representatives at this annual round-up of 
the telephone industry. 

New York Association to Hold 
District Meeting Next Week. 
The Up-State Telephone Association of 

New York will hold a district meeting 

and traffic conference at Rhinebeck on 

Wednesday, October 1. 

“All available cperators 
present to learn the new rules and meth- 
ods in traffic work,” declares President J. 
G. Ihmsen. 

“The new law which requires all small 


should _ be 


establish an ac- 
counting system, eliminate discriminations, 
file a schedule of rates and make regular 
reports to the New York Public Service 
Commission, will be explained.” 


telephone companies to 


Hotel Sneak Thief Steals 
Distance Telephone Call. 
John Armitage is looking for the man 
who sneaked into his hotel room in Los 
Angeles, Calif. in September, placed 4 
long-distance call to New York, had his 
conversation and walked out without pay- 
ing. The Los Angeles city council filed 
Mr. Armitage’s suggestion that some kind 
of a law be adopted to prohibit persons 
from using private telephones without the 
owner’s consent, inasmuch as laws already 
prohibit trespassing. The New York call 
cost him $34.00. 


Long 
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“1Signs Placed Along the Voice Highways 


Nine Types of Signs Used by Lincoln Telephone & Telegraph Co., Lincoln, 
Neb., to Designate Company Property and Direct Public to Its Exchange 


Buildings and Telephones—Descriptions of Signs 


During the past few years there have 
been several new exchange buildings 
erected throughout the territory of the 
Lincoln Telephone & Telegraph Co., Lin- 
coln, Neb. Each one of the buildings was 
constructed through a more thorough ap- 
preciation of the importance of location, 
architecture, and of telephone service from 
the subscriber’s point of view. 

The new subscriber usually establishes 
relations with the company at the 
phone exchange, and the impressions re- 
ceived on his visit are likely to be lasting 


tele- 


them. 
types 


well as in the manner of placing 
Following a careful study of many 
of signs for wearing qualities, attractive- 
ness and readability, there were developed 
nine distinct types of signs, each designed 
for a particular use, differing in size 
and manner of placing but presenting the 
same story. 

Following the announcement of the adop- 
tion of the present company emblem in 
four colors, it necessary to adopt 
standard types of signs for all company 
property. This emphasized the need for 


was 


and Locations Where Used 


with duco finish, 36 ins. wide and 18 ins. 
high. 
a white background. The directional arrow 


It has blue letters nine ins. high on 


is in red and the company emblem in 
A one-inch blue border is around 
The overall height 


colors. 
the edge of the sign. 
of the steel post to which the sign is fast- 
ened is nine feet. 

The small-office sign shown in Fig. 2 is 
of the double-face duco galvanized steel 
bracket type. It is 36 ins. wide by 18 ins. 
high. The letters and colors are the same 


size as for those of the sign in Fig. 1. The 
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Fig. 1. 


The general public is very quick to judge 
the telephone business by the appearance 
of its offices, warehouses and motor ve- 
hicles, and it is desirable that exchange 
buildings and property be equipped in such 
a manner as to reflect credit upon the com- 
pany. 

One of the important features of a 
building or any other piece of property, 


in its effect upon the public, is the char- 
acter, quality and wording of the signs 
that direct and inform the public as to the 
Nature of the business conducted in that 
location. Accordingly, as a part of the 
commercial program, the proper, adequate 
and attractive placing of signs of all kinds 
has been given careful attention. 

Some two or three years ago a definite 
plan was adopted for uniformity in the 
design of the Lincoln company’s signs as 


Post and Suspension Fixture. 


a general inspection of signs throughout 
the territory. 

This survey was made under the direc- 
tion of the general commercial department 
of the Lincoln Telephone & Telegraph 
Co., with the assistance of district and local 
representatives, to determine the proper 
signs to use and the place to locate them. 

In addition to the replacing of signs on 
buildings, directional signs have been lo- 
cated on highways and at prominent street 
intersections for the purpose of directing 
patrons to the telephone office. 

Standard designs of transfer signs for 
office windows and telephone booths and 
motor vehicles, as well as special exterior 
signs for warehouses and garages, have 
been developed and are in use. 

The double-faced highway directional 
sign shown in Fig. 1 is of galvanized steel, 


17 
af 


Highway Directional Sign of Lincoln Telephone & Telegraph Co., Lincoln, Neb.—Fig. 2. Small Office Sign with Steel 


sign is mounted on a steel post suspended 
from it as shown. The post is 12 ft. high 
and 1% ins. in diameter, and is painted 
with aluminum paint. For outside or inside 
use in corridors, aisles, entrances to up- 
stairs telephone offices, or similar places, 
this sign is attached to a black suspension 
metal bracket designed for fastening to a 
building. 

The double-faced electric sign shown in 
Fig. 3 is 16% ft. high by 2 ft. wide and 
is made of galvanized steel. The back- 
ground is in blue duco finish. The letters 
of the word, “Telephone,” are of white 
glass, 12 inches high, while the letters of 
the word, “Office,” are 10 inches high. The 
company emblem at the top of the sign is 
of glass, 30 inches in diameter, finished in 
colors. 

The wiring and lamps, being inside of 














































Fig. 5. Square Enameled Steel Signs with 
and without Flange for Designating Long 
Distance Telephone Location. 


the sign, are protected from the weather. 
The construction of the sign is such that 
neon glass tubing may be used to replace 
the glass letters. 

In Fig. 4 is shown a steel enamel double- 
face bracket sign. It is 74 ins. wide by 22 
ins. high. The white letters, 12 ins. high, 
are on a blue background and the com- 
pany emblem is in colors. The steel post 
is 14 ft. high and 3 ins. in diameter and is 
painted with aluminum paint. 

The steel posts and sign attaching equip- 
ment are provided by the telephone com- 
pany separate from the signs. The posts 
are set in concrete foundation. 

The two signs shown in Fig. 5 are of 
enamel steel for outside or inside use in 
designating long distance telephone loca- 
tions. The upper sign in Fig. 5 is single- 
faced, 10 ins. by 10 ins. in size, with the 
company emblem in colors on a white back- 
ground. It is for mounting on flat sur- 
faces. 

The flange sign in the lower part of Fig. 
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5 is doub‘e-faced, 16 ins. by 16 ins:, with 
a 2-in. flange. The colors are the same 
as the other sign. It is used where dis- 
play from more than one direction is de- 
sired. 

For outside or inside use on stair risers, 
and on booths where display value is re- 
quired but cannot be obtained from the 
lower sign in Fig. 5, the sign shown in 
Fig. 6 is used. It is of flat enamel steel, 
5% ins. by 19 ins., single-faced, and with 
the company emblem in colors on a blue 
background. 

For use on the inside of windows of ex- 
change buildings, telephone booths and on 
cars and trucks, a transfer sign has been 
designed. This sign may be applied to 
both solid or transparent surfaces. It is 
9 inches in diameter and shows the com- 
pany emblem in colors. 


Lotteries Operated by Japan 
Determines Winners of Service. 
The privilege of having a telephone upon 

payment of approximately $420 is ac- 

corded holders of “lucky numbers” in gov- 
ernment lotteries held in Japan, according 
to information received by the communi- 
cations section of the U. S. Department of 

Commerce. The only other method of ob- 

taining a telephone, the department an- 

nounced August 27, requires the services of 

a licensed broker and the payment of an 

even larger amount. 

The statement in full text follows: 

“According to a discussion of these 
methods recently published in Japan, the 
applicant must file name, address and de- 
tails several weeks in advance of the hold- 
ing of the lottery. After the drawing the 
lucky numbers are posted on_ bulletin 
boards. 

If one has been so fortunate as to ob- 
tain the privilege by this means, he must 





AT 
E 
L 
H 
) 
N 
3 


PY 








CNTR MERCY a ae Eh omen Thy 


page 








Fig. 3. 


Type of Electric Sign Used on Buildings of Lincoln Telephone & Telegraph 
Co., of Lincoln, Neb.—Fig. 4. 


Steel Enamel Bracket Sign. 
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then pay 850 yen (approximately $42() to 
the government for the telephone. This 
means in effect that the subscriber buys 
the right to have a number and to use 
the number and telephone exchange :n the 
name of the Bureau of Communications. 
Installation of telephones is 
immediately after the lottery. 

If one does not wish to follow this pro- 
cedure of obtaining a telephone he may 
buy a telephone outright from one of six 
licensed brokers in the city, the market 
price today being approximately 940 yen 
($424). Thus, by paying a premium on the 
government price, a telephone can he se- 
cured more rapidly. 

According to the Japanese information 
from Yokohoma, last June there were 766 
applications for telephones. When the lot- 


commenced 


tery was completed 330 persons won 
telephones. 

Of the 766 applications many came from 
persons who are trading on the market, 


perhaps already owning a telephone and 
intending to sell to a_ broker. 
the telephone department states this public 
trading of telephones on the market is de- 
creasing; since the user must wait three 
months for an 
waiting, in interest and loss of prospects 


i Ic ywever, 


installation, the cost of 
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Fig. 6. Flat Enameled Steel Sign for Use 
on Stair Risers and Telephone Booths. 
for selling the telephone, is not worth the 
difference in price between the government 

figure and broker amount. 

If you get your telephone through a 
broker, you pay a fee of 530 yen (about 
$286) for 
office, and three sen 
(about 1%4 cents) for local call 
made over the wire, as well as for stipu- 
lated tolls outside the Yokohama area.” 


putting it in house or 


thereafter you pay 


your 


every 


New Telephone Line in State of 
Minas Geraes, Brazil. 

On July 1 the Cia. Telephonica Brasileira 
inaugurated a new service between Rio 
de Janeiro and Bello Horizonte, the cap- 
ital of the state of Minas Geraes, accord- 
ing to U. S. Trade Commissioner Harvey 
Sheahan, Rio de Janeiro, The line 
at present comprises three circuits and is 


3razil. 


constructed and equipped according to the 
telephone practice in the United 
The distance covered is 448 kilo- 


best 
States. 
meters and besides Bello Horizonte it con- 
nects five other important cities with Rio 
de Janeiro. 

This extension is part of the general 
plan of the telephone company to con- 
nect with Rio de Janeiro the 20 most im- 
portant cities of the state of Minas Geraes, 
which it expects to accomplish during the 
present year. 
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Pushing Plugs and Public Relations 


Quality of Service Rendered Represents Policies of a Telephone Company 
in Creating Good Public Relations—Voice Courtesy by Operators 





Address 


Before Women’s Division at Annual Convention of Kansas Association 


By Elliott Belden, 


Advertising Manager, The United Telephone Co., Abilene, Kans. 


When a light flashes or a drop falls on 
your switchboard, that is the signal to 
start what, in my opinion, is the most 
important public relations program a tele- 
phone company can have. When you 
promptly pick up a plug in response to 
that signal, you have started your public 
relations program. And now consider for 
a second as the plug is pushed snugly into 
the answering jack, just what this plug 
pushing has to do with public relations. 

Pushing plugs has everything to do with 
public relations; not just the plug pushing 
operation itself, but the complete contact 
between telephone company and subscriber 


which results when plugs are properly 
pushed. Every time a plug is pushed, you 
can check up a “plus” or “minus” sign 


against your public relations program. 

That contact with the subscriber is either 
favorable or unfavorable. 
with the service or he is dissatisfied. He 
likes the telephone company or he doesn’t 
like it. Our public relations, then, are 
either desirable or undesirable with that 
one subscriber indicated he wanted 
to trade with us when your switchboard 
light flashed or a drop fell. 

In discussing public relations it usually 
simplifies matters to define just what we 
are talking about. As the term is used 
here, I shall refer particularly to building 
good will. And good will, as you may 
know, has been very definitely defined in 
a decision of the United States Supreme 
Court as “the disposition of a pleased cus- 
tomer to return to the place where he has 
been well treated.” 

In making our switchboard contact with 
a subscriber, or any other contact for that 
matter, I would like to have us feel as 
though our particular company was but 
one of ten competing telephone companies 
in the same community. If we were just 
as alert and courteous and thoughtful as 
we would have to be to survive under such 
make-believe competitive conditions, there 
would never be any public relations 
problems. 

If it were just as easy for a subscriber 
to call any one of ten separate central 
ifices from the same telephone 
jobs depended upon getting a _ sufficient 
tumber of calls and keeping a sufficient 
tumber of subscribers to make our com- 
pany go—do you think there would be any 
improvement over our present plug push- 
ing? I am not in a position to answer 
that question; what do you think about it? 

Just as a side consideration taken from 


He is pleased 


who 


and our 





actual conditions, you may be interested 
in this. Merchants all over the country 
are making careful studies to learn why 
they are losing sales and why customers 
are abandoning their stores. They have 
come to the conclusion that for a loss of 

















“Pushing Plugs Has Everything to Do 

with Public Relations,’’ Says Mr. Belden. 

“The Contact with the Subscriber is Either 
Favorable or Unfavorable.” 


30 to 50 per cent in customers, the sales 
people of the store are responsible. 

A survey just completed cites the “I 
don’t care” attitude of the sales people 
towards the store, the goods and the cus- 
tomer as the greatest individual factor in 
losing sales and customers. According to 
the tables worked out in the survey, this 
attitude of indifference accounts for a loss 
of 9 per cent of the customers who change 
to other stores. : 

If merchants, engaged in competitive 
business where the attentiveness of em- 
ployes is absolutely necessary to success, 
are experiencing difficulty with this “I 
don’t care” attitude on the part of em- 
ployes, how about the attitude of the em- 
ployes in a business where there is no 
competition ? 

When a customer wants to trade with 
us, he enters our store through the switch- 
board. We know he wants to do business 
when the light flashes or the drop falls. 
We know also that if we hesitate a few 
seconds before waiting upon him, he prob- 
ably won’t leave the store. 
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Our switchboard store is the only one 
of its kind in town where the subscriber 
can get just what he wants. He has prac- 
tically no choice in the matter; it’s trade 
with us or do without. And we know it, 
just as the employes of a department store 
know that if the customer isn’t satisfied he 
will trade elsewhere—and yet the depart- 
ment store employes lose as high as half 
of their customers because of inattentive- 
“T don’t care” attitude. 

I have taken considerable time to draw 
this comparison between the girl in the 
department store and the girl at the switch- 
attitude of 


ness and the 


board, because I believe the 
each will affect a prospective customer the 
3ut how much more important it 


is that we put forth every possible effort 


same. 


to push plugs promptly, transact our busi- 
ness courteously, and do everything pos- 
sible to please our subscribers, because the 
subscribers know and we know that even 
though we didn’t, they would have to trade 
with us anyway. 

“The Cheery Wins,” 
newspaper headline on a recent article 
from New York City by O. O. McIntyre. 
Here’s what Mr. McIntyre 
about downtown New York stores stress- 


Voice reads a 


had to say 


ing courtesy over the telephone: 


Big department stores and specialty 
shops are capitalizing telephone cour- 
tesy. Mumbling, stereotyped greetings 
are entirely passe. Customers had grown 
tired of hearing ‘Jess a minute,’ and then 
dangling on the other end of the tele- 
phone. 

Today when a patron telephones there 
is a cheery answer of ‘R. H. Macey 
Company—Good morning!’ or ‘Cartier’s 
—Good afternoon!’ as the case may be. 
The voice is pleasant and vibrant with 
interest. As a result, in a few months’ 
time there was a marked increase in 
orders. 

Mercantile establishments discovered 
telephone orders were falling off and 
traced it to the indifference of receiving 
operators. Patrons were turning to 
neighborhood shops, preferring to walk 
a few blocks for purchases, to unsatis- 
factory results over the telephone. 

One of the big stores on the avenue 
brought about the revolution. It en- 
gaged a staff of 16 carefully selected 
girls and put them through six weeks 
of intensive training. The chief idea of 
the credo was that no purchase was too 
small to receive attention. 

A rule read: ‘When answering a call, 
try to inject into the voice a quality of 
warm friendliness. Remember that 
many are giving a first call, and if you 
succeed in making it easy for them you 
have won permanent customers in nine 
chances out of ten.’ 
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Traffic congestion has given an added 
impetus to telephone sales and proprie- 
tors, recognizing this, are paying higher 
wages to such employes. In some in- 
stances .a percentage system has been 
installed. And the whole experiment 
has been a pleasing revelation in the 
value of good manners. 


An advertisement of, one of the Bell 
companies came to my attention the other 
day. It read: “Every telephone call we 
handle is a personal service to someone. 
We want to handle your calls as if we 
served but one customer, yourself, and but 
one telephone, your own.” In my opinion, 
that is exactly the spirit and attitude which 
should be taken by every telephone com- 
pany. The closer we come to putting into 
practice that ideal service, the better out 
public relations will be. 

Did you ever stop to consider just why 
pushing plugs is so important ? 

The answer is simple enough when you 
realize that the telephone operators make 
several times as many direct contacts with 
the subscribers as all of the rest of the 
organization put together. 

Suppose we take five calls per day as 
the average calling rate at an exchange 
of 1,000 subscribers. This means 5,000 
calls per day, 150,000 calls per month, or 
1,800,000 switchboard year. 
Just think what it means for a telephone 
company with only 1,000 subscribers to 
make almost two million successful sales 
every year—for that’s just what good plug 
pushing is, good salesmanship. 

Some people may have the mistaken idea 
that public relations and building good 
will is a specialized activity reserved for 
telephone managers, or for a public re- 
lations department, but such is not the 
lf | to make a talk before 
the Rotary Club, the Lions Club, or your 
local chamber of commerce, you might 
call that a public relations department ac- 
tivity. And so it would be. 

But as for the lasting effects of my talk 
before a service club, and your switch- 
board contacts with the same group of 
men, I am frank to say that your courtesy 
and attentiveness in taking care of their 
routine telephone requirements during a 
single day will accomplish far greater 
good will results. Please understand me 
correctly on this point: I believe educa- 
tional talks about the telephone business 
should have their place on the program of 
every service club, but so far as compara- 
tive benefits to the telephone company are 
concerned, a carefully prepared talk doesn’t 
mean half so much to a group of business 
men as good service from the “plug 
pushers.” 


contacts per 


case, were 


Let us consider another angle to push- 
ing plugs and building good will. Quality 
of your service is very important. The 
customer may be well satisfied with your 
“voice personality,” but if your service is 
not reasonably speedy and accurate he is 
just half sold; customers half sold account 
for more disgruntled patrons than any 
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Helping Others Helps Yourself. 

Success in life consists of doing, 
each of us, what only we can do. When 
this is accomplished, sacrificing nothing 
of the elements of decency or kindness, 
retaining the love and respect of friends 
and gaining the gratitude of many a 
man whom we have helped by the way, 
then men reach the end of life with a 
supreme satisfaction of having done 
their duty. 

There have been doubts expressed in 
modern times as to whether life is worth 
living or not, but such doubts are never 
heard from the lips of men who have 
tried to be helpful to others as well as 
themselves in the struggle for existence. 
—Dr. James J. Walsh. 








other single factor in the catalog of com- 
plaints. 

The instant the lamp flashes or the drop 
falls on any incoming signal, that is the 
time the door opens and you immediately 
approach your customer. The success of 
your approach depends entirely on how 
quickly you insert the answering plug and 
acknowledge the subscriber’s approach. 
This is the transaction from which the 
customer will form his first impression of 
you, your service and your company. 

The danger or success of this approach 
lies in the fact that the first impression is 
usually a lasting one. The tone of voice 
in the acknowledgment of the signal by 
“Number, please?” or “Long distance,” is 
of greater value than the “Good morning” 
or “How do you do?” that greets you 
when you enter the average business house. 

When your operator acknowledges the 
signal with “Number, please?” that in 
reality is saying, “I am at your service; 
what number may I ring for you?” The 
acknowledgment phrase, “Long distance,” 
neans simply, “I will complete your dis- 
tant call; whom are you calling?” 

Have you ever entered a place of busi- 
ness and waited five or ten minutes for the 
salesperson or proprietor to acknowledge 
your presence and ascertain your desires? 
If so, you know the effect is immediate 
and definite. The indifferent attitude will 
tell you to go and spend your money at 
another store. The same attitude of in- 
difference will likewise drive business away 
from your company, or at least your sub- 
scribers will use the service no more than 
absolutely necessary. 

How many operators know more than 
just how to push plugs? It seems to me 
this is an important point in building good 
will. Know all about your company, how 
many subscribers you have, what your 
local exchange rates are and what the 
long distance rates are to nearby com- 
munities. Every operator should be able 
to explain clearly the difference between 
person - to- person and station - to - station 
calls, and why the rates on a person-to- 
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person call are higher than a statin c¢ajj 
to the same town. 

You may not know it, but your ‘riends 
regard you as an authority on th» tele. 
phone business if you work for the tele. 
phone company. As a matter of fact, you 


are the company, so far as your iriends 
are concerned. And what you do and 
say outside of the office has a very ‘lefinite 


effect in creating good public relations. Ij 
you are unable to tell a neighbor {amily 
what it would cost them to have a tele. 
phone or an extension installed, and there- 
by lose a subscriber or an extension sale 
for your company, then an opportunity has 
been missed for real constructive service 
both to your neighbor and to your com- 
pany. 

said 


sales executive 


effective 


One big 
that a most 
interest of the 
information about the goods he is buying. 
many sales 


re cently 
hold the 


give him 


way to 
customer is to 


Far too persons, he added, 
know too little about the merchandise they 
are selling. Department stores have found 
by actual tests that sales of particular ar- 
ticles have increased from 30 to 200 per 


cent after their sales forces had _ been 
given adequate information about such 
articles. 


If this is true of department stores, it 
is equally true of the telephone business 
By way of proof I can point to the annual 
campaigns which the United Telephone Co 
conducts every spring. Year after year 
the development campaigns are held, and 
yet each year the campaigns are more suc- 
Much of the 
success can be attributed to the fact that 
year the 


cessful than the one before. 


every operators, linemen and 
others who take part in these campaigns 
service they are 


selling and accomplish better results. 


know more about the 

Loss of revenue is a secondary consid- 
eration when an operator fails to complete 

The first considera- 
the subscriber. This 
matter of constantly striving to reduce the 
uncompleted calls at an ex- 
change is a direct public relations benefit. 

What’s your reaction to a clerk in a 
shoe store who says, “Sorry, madam, but 
we are out of the model slipper you want,” 
and then nothing more about it! 
Wouldn’t your respect for the shoe clerk 
and the shoe store be much greater had 
he said, “I am sorry, Miss Brown, that 
we do not have in stock just the model 
slippers you want, but I’ll order a pair for 
you today, and they should be here within 
the next two or three days. May | do 
that for you?”? The chances are you 
would say, “Yes, go ahead and order the 
slippers for me,” 

Some night when you have worked for 
hours on a long distance call, and you 
continue to get an NC or DA report, 
that’s no time to stop trying. You wouldn't 
think of telling your subscriber customer 
that his call couldn’t be completed: eve? 
it he wanted to cancel the call, g 


a long distance call. 
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his excuse that he didn’t want to be dis- 
turbed during the night, you would prob- 
ably “sell” him on the idea that the call 
could be completed the next morning, and 
that you would be glad to have him talk 
then. If you are a good switchboard 
salesman, or a plug pusher with person- 
ality plus, there are any number of long 
distance calls that can be completed which 
otherwise would be lost. 

Three More Successful District 
Telephone Meeting in Oklahoma. 
Three successful district meetings of the 
telephone division, Oklahoma Utilities As- 
sociation were held at Garber, September 
9: Waynoka, September 10, and Thomas, 
September 12. W. O. Mills, Skiatook, 
superintendent of the Standard 
Telephone & Telegraph Co., presided at all 
meetings. 

The Garber meeting was sponsored by 
the Garber Chamber of Commerce and the 
Western Telephone Corp., E. E. Miles, 
§ Garber, state superintendent of the 
Western Telephone Corp., acting as secre- 





division 


tary. Roy Ayers, mayor of Garber, de- 
livered the address of welcome, responded 





to by M. A. Sanders of Oklahoma City, 
connecting company agent, Southwestern 
Bell Telephone Co. An address “Tele- 
phone Service from Public’s Viewpoint” 
was delivered by Frank Jones, editor of 
the Garber Sentinel. Response was by S. 
C. Rich, Enid, district manager, South- 
western Bell Telephone Co. 

Noonday luncheon was with the Garber 
Rotary Club and the Western Telephone 
Corp. as hosts. Sixty-seven visitors and 
local citizens were present. Frank Jones 
presided as toastmaster. During the lunch- 
eon W. O. Mills, of Skiatook, talked on 
“Community Building” and E. F. McKay, 
Oklahoma City, manager, Oklahoma Utili- 
ties Association, on “Achievements in 
Communication.” 

The Waynoka meeting was held under 
the auspices of the Waynoka Chamber of 
Commerce and the Standard Telephone Co. 
of Texas. J. M. Keffer, Shattuck, of 
the Standard company presided and 53 
telephone people and local citizens at- 
tended the noonday luncheon. The Way- 
noka high school band under the leader- 
ship of Glen M. Varnum entertained. 

The address cf welcome was by E. H. 











dise. 


meet once in a while, here and there. 


we are often disappointed. 
just too full for expression. 


not see the forest for the trees.” 
forest. 


the street. 
sense of order of taste. 
occasionally meet. 


thoughts and forget her. 


bother?” we defend ourselves. 





BEHIND THE SCENES 


By Miss Anne Barnes, 
Traveling Chief Operator, Iowa Independent Telephone Association, 
Des Moines, Iowa 


Window displays offer a great attraction for me. 
thing useful as well as interesting in nearly every one of them. 

Merchants have a two-fold purpose in making window displays: 
to gain the public’s interest and confidence; the other to help sell the merchan- 
How well they succeed depends on whether the window display belongs 
to one of four classes of merchants—good, fair, poor, or indifferent. 

Window displays are very much like people. 
I paused before recently which made me think of a certain type of woman I 


This window display is the property of a large business concern. 
ally, we expect more of a moneyed concern than we would otherwise, but 
This window display of Blank & Company is 


Some writer once wrote concerning his impression of a forest, “I could 
Perhaps this writer was too close to the 
Artists tell us that many pictures look better from a distance. 
This was not true of the window display, as I viewed it again from across 
It was just one jumbled mass of “this and that,” which defied any 
It seemed to shrill at me: “Come on over. 
see everything you want and don’t want, somewhere in this display.” 
This window display reminds me of an oldish, heavy-looking woman I | 
Her type may be found in every town. 
overdressed, festooned about the neck and arms, and beringed with a con- | 
glomeration of heavy, old-time jewelry. 


If we felt inclined to overlook her heavy jewelry display, we would, | 
undoubtedly, find things about her quite likable, and worthwhile. 
And, 


window display when there are so many good ones here, there and every- 
where to claim our attention and interest and, mayhap, cause us to go inside 
to investigate further. 

MoraL: Even the spider goes to no end of trouble and care to make a 
| good window display. 
a good living. 


He knows that through this window display comes 


I can usually find some- 


One is 


There is one window that 


More will be said about her later. 
Natur- 


You will 


She is very much 


We push her to the margin of our 


But, “Why 
indeed, why bother looking at a poor 
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Welborne, secretary, Chamber of Com- 
merce with the response by M. A. San- 
ders. R. W. Maitland, Waynoka evange- 
list, talked on “Telephone Service from 
the People’s Standpoint.” 
spected the Waynoka airport, a number of 
them enjoying airplane rides. 

The business Thomas 
meeting were held at the Community Hall. 


The visitors in- 


sessicns of the 


were in attendance at the 
noonday luncheon at which Allen Andrus 
of Watonga, district manager of the West- 
ern Telephone Corp., 
The meeting was sponsored by the Kiwan 
is Club and the Western Telephone Corp 

Dr. W. W. Parker, president of the 
Kiwanis Club, welcomed the visitors. W. 
O. Mills, Skiatock, responded. C. D. 
Haynie, Thomas, talked on “Utilities 
from the Public Viewpoint.” “Present- 


Seventy-seven 


was toastmaster. 


Day Conditions” was the subject of the 
principal address delivered by Judge S. lL. 
McElhoes, Oklahoma City, vice-president, 
Southwestern Light & Power Co. 

H. C. Mitschrich, 


manager; B. L. 


Other speakers were: 
Clinton, district 
Oklahoma City, transmission inspector, 
Southwestern Bell Telephone Co.; H. A 
(Jack) White, Kansas City 
American Electric Co.; B. 
Oklahoma City, telephone engineer, Okla 


Rasor, 


manager, 
Richardson, 


homa Corporation Commission; H. M 
Stewart, Dallas, Texas, district manager, 
Kellogg Switchboard & Supply Co.; J. 


E. Wilkins, Oklahoma City, 
Carlson Telephone Mfg. Co. 
John J. Steele, Thomas; Miss Neoma 
Pinkard, Watonga; Willard Clark, King- 
fisher; Mrs. Ruth Kimmel, Garber; Miss 
Mabel Earson, Crescent; Miss Vess Guess, 
Canton, and R. R. Guest, Crescent, all of 
Western Telephone Corp.; F. B. Christ- 
man and J. A. Moody, Okeene Telephone 
Co.; J. J. Pruitt, Yale, district manager, 
Oklahoma Associated Telephone Co.; H. 
W. Hubenthal, Oklahcma City, engineer, 
Oklahoma Utilities Association. 
Discussions at the 


Stromberg 


included 
rural line telephone service, public rela- 


meetings 


tions, commercial and traffic practices, ac- 
counting, construction methods, local and 
long distance tele- 
phone plant and other important matters. 


service, maintenance, 


Italy Award Contract for Comple- 
tion of Toll Cable System. 

The Italian government has published a 
royal decree awarding a contract which 
will complete the telephone toll cable sys- 
tem of Italy, thus giving that country one 
of the modern telephone cable systems in the 
world. This contract, costing $11,400,000, 
is for a cable from Naples to Palermo, 
Sicily, and from Naples to Bari on the 
Adriatic Coast, and includes a submarine 
cable across the Straits of Messina. 

The work will complete the national 
cable network of Italy from Milan to 
Sicily. It will consist of 4,000 kilometers 
of cable, 272,000 loading coils, 56 repeater 
stations and over 2,000 repeaters. 
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Tractor and Equipment Used to 
Dismantle Pole Lines. 

Special equipment for salvaging old 
telephone wires, poles and crossarms is 
shown in the accompanying photograph 
which has been developed by the Pacific 
Telephone & Telegraph Co. When this 
company decided that telephone cables 
should go underground, a lot of wires, 
poles and crossarms had to be taken down 
and salvaged. 

Tractors were equipped with a winch 
and reels for winding up old telephone 
wire and sleds loaded with crossarms were 
drawn by the tractors. The equipment, 
shown in the photograph, was used in 
carrying out salvage work in the hills 
back of Berkeley, Calif. 


New Jersey Bell Gives “Taps” for 
Telephone Talking. 


Transmission engineers of the New Jer- 
sey Bell Telephone Co. have made a few 
suggestions that may help subscribers to 
improve their own service. 

The engineers say that their investiga- 
tions show many cases of trouble of this 
kind are due to subscribers talking too 
loudly, or not loudly enough, or too far 
away from the mouthpiece, or talking 
while smoking, or chewing gum. 

“If you ever have trouble making your- 
self heard, a simple experiment may im- 
prove things,” they say in statements pub- 
lished ‘in local ‘newspapers. “Stand the 
telephone on a table or desk so that it will 
be in the normal upright position. Then 
talk in a normal conversational tone with 
your mouth about a quarter of an inch 
from the mouthpiece. 

“If your trouble is in hearing the other 








Dismantling Open-Wire Lead in Hills Back of Berkeley, 


Telephone Work 





Calif., Using Tractor and 


Special Winch, Reel and Sled Equipment. 


party, suggest that he do these things him- 
self. If things don’t improve, then is the 
time to call the repair service, for some- 
thing may be wrong on the line.” 





A Non-Glare Adjustable Switch- 
board Bulletin Holder. 
By Norman Ort, 
Lincoln Telephone & Telegraph Co., 
Lincoln, Neb. 

In the larger offices of our company 
there has been for some time a problem 
confronting the traffic department concern- 
ing where to post frequently called long 
distance numbers so that they might be in 
easy view of the toll operators. This is 


also true of posting information before 
operators on the local switchboards such 


as new or changed telephone numbers. 


View in the Lincoln, Neb., Operating Room Showing the Non-Glare Adjustable Bulletin Holders. 


The first method of posting this infor- 
mation, which is generally in use today by 
most of the larger telephone companies, 
was to place the typed bulletins under 
plate glass on the operator’s  keyshelf. 
This method was found to be unsatisfac- 
tory because, due to the present improved 
methods of operating, this keyshelf space 
is used for other information which is re- 
garded as highly important, such as rates 
and routes which contribute to the furnish- 
ing of speedy and accurate telephone 
service, 

After an exhaustive study of this prob- 
lem, there was developed by Traffic Super- 
intendent R. S. Brewster a non-glare ad- 
justable bulletin holder. This holder, neat- 
ly made, with brass reinforced corners, and 
brass clips at the back to hold the bulletins, 
is placed at the top 
of the switchboard 
in the position showr 
in the accompanying 
illustration. 

Of prime 
tance in this bul- 
letin holder is the 
feature of adjusta- 
bility. The holder 1s 
so constructed that 
when it is in place tt 
can be adjusted in 
such a way that the 
glare from light m 
the room, or from 
the outside, is com- 


imp¢ ir- 


pletely done away 
with in every 
instance. 


Some time ago Mr 
Brewster devised the 
first of these frames 
for experimental use 
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on the Lincoln toll board. It was found 
to be so satisfactory that more were 
demanded, and various types suitable for 
corridors, pay stations, and offices were 
worked out. 

As a result of this demand, Mr. Brew- 
ser organized a company to manufacture 
these frames, and placed in charge of it 
his two sons, Stanley and Boyd Brewster. 
Mr. Brewster has a well-equipped work 
shop in his home, and in making up the 
frst frames, he found his boys. taking so 
great an interest in the work that he de- 
cided to give them the opportunity of 
handling the business themselves. 

The Lincoln Telephone & Telegraph Co. 
has ordered various types of frames for 
use on switchboards in the exchanges 
throughout its territory. 


Dificult Underground Telephone 
Cable Job in Washington. 


Through quicksand and bogs and mam- 
moth tree stumps have gone construction 
crews of the Pacific Telephone & Tele- 
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in such a way that neither water main nor 
cable were touched. 

Great skill and knowledge were displayed 
by the foreman on this detail. With a 
crew of 15 to 20 men and two small trac- 
tors, he cleared all the right of way for 
the job withovt a mishap. 


British Find Women Excel Men in 
Operating Switchboard. 

The British Postmaster General, com- 
menting on the resolution of the Postal 
Workers’ Union against the employment 
of women as telephone operators, says that 
the only way to improve the service is to 
have all women operators. In support of 
that view he cites the results of a recent 
test on quickness in response to calls. 

Between 8 a. m.'and 5 p. m., 
women were in charge of the switch- 
boards, the average response time in Lon- 
don exchanges was 6.3 seconds. Between 
5 p. m. and 8 p. m., when both men and 
women were working, the average time 
was 8 seconds. After 8 p. m., 


when 


when men 
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and “phone” meaning “sound.” Thus when 
any one abbreviates the term to “phone,” 
only half the real meaning of the word is 
expressed. 


Man Silenced After 12 Years’ An- 
noyance of Operators. 

How long will a person hold a grudge 
against a telephone company because of a 
dispute ? 

From Hornell, N. Y., comes a story that 
indicates to what lengths one man carried 
his desire for retaliation. For 12 years 
he amused himself with intermittent calls 
to pour epithets into the ears of operators 
at the local office of the New York 
Telephone Co. 

The man called recently and the opera- 
tor, as usual, immediately notified the Erie 
police. The annoyer, a well-known rail- 
roader, was seen to leave the telephone 
booth from which the call was made. 

Questioning revealed that 12 years ago 
a rate dispute ended with the telephone be- 
ing removed from the 


man’s home, and 











View Along the Route of the Seattle-Everett Underground Cable Construction of the Pacific Telephone & Telegraph Co. 


Bogs and 


Quicksand Were Crossed with Aid of Sand, Concrete and Sheet Piling. 


graph Co. to place four-duct conduit from 
Seattle to Everett, Wash. 

In one place the crews struck quicksand. 
It costs more than $6,000 for labor alone 
to go 600 feet. The ditch was made 
through this spot by the aid of huge sec- 
tions of sheet piling driven down through 
the quicksand. 

In another place a bog was encountered. 
It took 20 loads of gravel, hundreds of 
pounds of concrete, and several creosote 
planks to make a bottom solid enough to 
lay the conduit on. 

The powder shooters did an extraordi- 
nary job along the Seattle-Everett high- 
Way, where most of the ditch was dug. 
An eight-inch water main, carrying 100 
pounds pressure to the square inch, lies 
Near the line, and an aerial telephone cable 
IS strung directly overhead, about 20 feet 
above the ground. Tree stumps, many of 
them six feet in diameter, had to be “shot” 


only were working, the average was 13 
seconds. 

The Postmaster General calls attention 
to the fact that women operators are em- 
ployed all night in the United States, and 
he thinks this would be a good practice 
for England. 


Spelling of Word, “Telephone”; 
Abbreviation ’Phone, Incorrect. 
The word “telephone” is a simple one, 


easy to pronounce and easy to spell. Yet, 
when it comes to changing it into written 
form, some interesting results are obtained. 

The following was gleaned from cor- 
respondence received recently by one of 
the associated Bell telephone companies: 
Teliphone, telefown, tellephone, telphone, 
telpehone, telophone, telofone, teaflon, tele- 
pom, telifone. 

The word “telephone” comes from two 
Greek words, “tele” meaning “far off,” 


that he subsequently finished second best 
in a court action brought against the tele- 
phone company. 

His next was to shout un- 
pleasant names over the wires. He gloated 
once too often, and not only has he been 
deprived of swearing at his imagined en- 
emies, but also has temporarily lost his 
job with the railroad. 


recourse 


Telephones of New Waldorf- 
Astoria Hotel in New York. 

Telephone equipment capable of han- 
dling 10 to 12 million calls annually has 
been ordered from the New York Tele- 
phone Co. by Lucius Boomer, president of 
the new Waldorf-Astoria, now under con- 
struction in New York City. The new 
hotel’s annual telephone bill is expected to 
total $200,000. 


In addition the hotel will have a large 
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telephone-typewriter installation. It will 
provide, among other things, transmission 
of messages to guests. 

An unusual feature will be the installa- 
tion in each of the 1,550 double rooms of 
a permanent extension and two telephone 
outlets bridged from this extension with 
an additional portable instrument. This 
novel feature will enable guests to use the 
telephones from a bed telephone table or 
from the extension located adjacent to a 
lounging chair or a desk in their rooms. 
About 1,660 of these portable instruments 
will be required in addition to the regular 
equipment. 

The new Waldorf’s order calls for a 
28-position multiple switchboard, equipped 
for dial and manual operation and pro- 
vided, in addition to automatic ringing, 
with audible recall and idle indicators. 
The Waldorf telephone exchange person- 
nel will number approximately 108 em- 
ployes, including 84 operators, 21 super- 
visors, and three chief supervisors. 

This board will serve 2,535 extension 
stations through 125 central office trunks. 
One hundred of the central office trunks 
will be assigned to the hotel service proper 
and 25 will be assigned to the tower apart- 
ments, which will be served from the main 
board and operated as part of the same 
series of consecutive numbers, Eldorado 
3000 and 31000. 


Improvements in Lincoln, Neb., 
Give Program Service, Choice. 
The Program Service Co., of Lincoln, 

Neb., of which R. S. Brewster, traffic su- 

perintendent of the Lincoln Telephone & 

Telegraph Co., is president, has recently 

consolidated its studios, control room and 

business because of having out- 
grown its old quarters.. This corporation 
rents wire facilities in Lincoln of the tele- 
phone company, and is a successful dem- 


offices, 


onstration of auxiliary service given at a 


profit. 

The company serves audiences in Lin- 
coln of nearly 6,000 persons in homes, hos- 
pitals and. institutions, with high-grade 


radio programs, mostly taken from the 
air and delivered over telephone wires and 
through loudspeakers conveniently placed 
in the receiving room, and partly broadcast 
from its own studio. 

Details of this service have been given 
in previous articles in TELEPHONY. It was 
first started five years ago after months 
of experiments directed by Mr. Brewster, 
and has steadily grown in efficiency and 
popularity. 

In recent months the equipment has been 
improved so that a three-way service is 
possible. As originally constructed a sin- 
gle button, turned at will by the subscriber, 
gave him whatever program was then on 
the air and coming to him over the wires. 
At present, by turning a switch at his 
home, he can get his choice of any one of 
three programs coming from the studio. 
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SAFETY DOCTRINES. 


By Joun A. BRACKEN. 


Safety Assets 


Among the great assets for the 
practice of safety in the telephone 
industry are: self-reliance, respect 
for leadership, cooperation, and 
due regard for others, a sense of 
responsibility for the success of 
the safety campaign, and the ideal 
and spirit of service. 
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A charge of $3.50 a month is made for 
the single service; $5 for the triple choice. 
In its new location Mr. Brewster says 
new equipment has been installed through- 
out, all designed for a minimum of delay 
in getting loudspeakers installed and ser- 
viced and enabling the company to render 
excellent and dependable programs. 

Much time and effort have been 
pended by the broadcasting companies to 
determine the popularity of entertainers, 
announcers and programs, but only in a 
general way, and by begging for listeners 
to write in, have they been able to get an 
idea of public tastes and demands. In the 
control boards just installed and 

now in service, there is an 
circuit which indicates to the 
operators at any time the number of lis- 
teners on each of the three programs being 
transmitted to subscribers. 

The new location provides room for a 
business office and display space on the 
first floor, with a demonstration room, a 
studio and control rooms on the mezza- 
nine. Mr. Brewster says that the growth 
of the company indicates that by the first 
of the year the zone of listeners will bring 
in 7,500 or 8,000 persons. 


ex- 


new 
which -are 


ingenious 


New Zealand Government Catch- 
ing Up with the Demand. 

Inquiries made of the New Zealand 
Post and Telegraph department recently 
elicited the information that there was 
now no waiting list of applicants for tele- 
phone installations, U. S. Trade Commis- 
sioner Julian B. Foster, Wellington, New 
Zealand, reports. Waiting applicants in 
1927 totaled 2,000 for the Dominion, but 
today they number only 700, and as 1,000 
telephones are installed monthly in New 
Zealand, this does not represent a month’s 
wait, although, of course, there will al- 
ways be a few applications ahead of 
actual installations. 

At present there are no applicants who 
can not be accommodated in Wellington 
or its suburbs, such as Lower Hutt and 
Eastbourne. About 120 installations were 
made in Wellington city during April, 
during which month the total for the 


Dominion was 967, rather less than the 
average, 


showing that applications have 
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been caught up. The number of large 
office buildings recently built in W -lling. 
ton has not had as great an influe ce op 
the number of telephones instalicd ag 


might be expected. 
Although the number of telephcnes jy 
the Dominion does not reach that o 


motor 
vehicles, of which 221,366 were regis. 
tered on April 30, they totaled on March 
31, last, 154,235, including 25,635 exten. 
sions, leaving 128,600 main __ teephone 
subscribers. 
It is not long. since there wer 
more telephones than motor vehicles 


Nevertheless, telephones have increased un- 
til now they number approximately on 
to every ten persons, which places Ney 
Zealand third in the world in this re- 
spect. New Zealand communities of less 
than 50,000 population rank second in the 
world in the number of telephones per 
head. 

The lately introduced system of monthly 
payments for telephones has proved ven 
attractive especially to the residential sub- 
scribers who find 15s. a month easier t 
pay than a lump sum at longer intervals 
Until this 
Was necessary to pay in two-half-yearl) 
installments at £8 10s (£17) 
ness telephone, and £4 5s. (£8 10s.) for 
a residential telephone. 


new system was introduced, it 


for a busi- 


Bank Directors on Board of Amer- 
ican Telephone & Telegraph Co. 
With the recent election of Winthrop 

W. Aldrich to the board of directors \ 

the American Telephone & Telegraph Co, 

attention directed to the number of 
important banks represented in that body 

Mr. Aldrich is president of the Chase Ne- 

tional Bank and a brother-in-law of Joh 

D. Rockefeller, Jr. 

The First National Bank of New York 

City leads in the percentage of represen- 


was 


tation on the A. T. & T. board. Georg 
F. Baker, chairman, and George fF 
Baker, Jr., vicechairman of the First 
National, are directors of A. T. & T 
while First National directors who ar 
also on the A. T. & T. board, include 


Myron C. Taylor and Walter S. Gifford. 

The Guaranty Trust Co., New York 
City, may be said to be represented on the 
A. T. & T. board by James S. Alexander 
John W. Davis, Charles P. Cooper ané 
David F. Houston. 

Other directors of A. T. & T. 
connected with banking institutions include 
Thomas Nelson Perkins, a director of the 
State Street Trust Co. of Boston; Edwarl 
E. Loomis, a trustee of the New York 
Trust Co.; E. V. R. Thayer, chairman 0 
the executive committee of the Centra’ 
Trust Co. of Illinois, Chicago, and Danie 
Willard, a director of the First Nation@ 
Bank of Chicago. ° 

It is evident, therefore, that the A. ! 
& T. Co., whose financial operations @* 
among the largest in the world, is We 
supplied with banking talent. 
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Telephone News From Great Britain 


Sir Alexander Roger Expresses His Approval of Extensive Use of the Tele- 


phone in America—English Royalty Installs the Telephone as a Time-Saving 
Factor—Rural Telephone Development in England—Short News Items 


By TELEPHONY’S Special London Correspondent 


Sir Alexander Roger, chairman of the 
Telephone Development has 
since his return from the States been im- 
pressing on British people the need for an 
extensive development of the British tele- 
phone system. Nothing in England, he 
contends, compares with the way in which 
the telephone has made itself part and 
There- 


Association, 


parcel of American national life. 
fore, let us have more telephones. 

But while Sir Alexander’s comparisons 
are statistically justified, it is nevertheless 
true to say that the realization of the ne- 
cessity for an abundance of telephones to 
improve social and business relationships is 
at last penetrating the complacency of the 
type of person Lord Northcliffe was wont 
to designate as “the bald-headed man at 
the back of the omnibus.” 

To persuade him is to persuade a na- 
tion. The best movements, of course, are 
those which are neither aristocratic nor 
bourgeois, and fortunately recent events 
symbolize the universal growth from castle 
to cottage of this growing telephone ap- 
preciation. 

The Example of Royalty. 

The Royal household has always ex- 
celled itself in promoting domestically, real 
social and business efficiency; and its wise 
promotion of telephonic communication as 
a time-saving 
which 


factor is an object lesson 
humbler folks might 
though perhaps in a lesser degree. In 
preparation for the accouchement of the 
Duchess of York, special telephone lines 
were installed between the King’s resi- 
dence at Sandringham and Glamis Castle 
where the duchess was staying. 

When the new Princess was born, the 
news was communicated within a few min- 
utes to their majesties 500 miles away, 
and they promptly had a long conversa- 
tion with the duke himself. Telephone in- 
quiries were consistently maintained dur- 
ing the subsequent week. 

The King, it is interesting to note, fa- 
vors the hand-combination type telephone, 
which is replacing many of the old candle- 
stick pattern telephones. He has recent- 
ly desired their installation on a larger 
scale at Windsor Castle, Buckingham 
Palace and Sandringham, his country resi- 
dence. 

Community Telephone Plan. 

It is not too big a jump from castle to 
cottage. We have just had an indication 
of how the smallest of rural communities, 
which have hitherto shown considerable 
teleph one-unconsciousness, not only real- 
ze the advantages of the telephone, but 
are making ingenious attempts to over- 


follow, 


come serious difficulties in the way of its 
simple operation. An experiment, it is 
announced will soon be made in the little 
Derbyshire village of Peak Forest. 

The telephone service has recently been 
extended to the village and a kiosk has 
been erected in the village street. This 
kiosk is available for outward calls, but 
negotiations are proceeding with the Post 
Office with .a view to making it available 
for inward calls also. 

The proposal is to place a large alarm 
gong on the side of the village school- 
house. This gong would ring, in place of 
the usual telephone bell, to announce a call 
from the world. It would be 
answered by a villager who would either 
call the person wanted to the kiosk, or take 
a message for him. 

The village is, of 


outer 


course, small, 
but the moral lesson is particularly inter- 
esting. 

Telephone Tuition By Gramophone. 

This conspicuous development of tele- 
phone ideas is being fostered further in 
the sphere of school education. As men- 
tioned in a previous issue of TELEPHONY, 
the 
has been engaged 


very 


Telephone Development Association 
for some time in en- 
couraging school lessons in the use of the 
telephone. The latest medium for 


tuition is the gramophone. 


this 


Special records have been prepared by 
the association with the cooperation of the 
post office engineering department, consist- 
ing of reproductions of the four “tones” 
of the automatic telephone, interspersed 
with verbal explanation and comment. 

These records are being used by many 
educational authorities as an adjunct to 
the portable demonstration telephone sets 
supplied free by the association for use in 
schools. 

London Police Telephones. 

Fifty new police telephone boxes will 
shortly be ready for use in the Wimble- 
don section of the London police area. 
Scotland Yard hopes before long to have 
the whole of the 700 square miles of the 
London metropolitan area ringed at stra- 
tegic points with these boxes, which are 
proving a great thorn in the side of the 
motor bandit. 

When the scheme is complete, more than 
1,000 telephone boxes will be in use. 

Nearing 2,000,000 Telephones. 

The nature of the growth, as psycho- 
logically illustrated by such incidents as 
these just mentioned, is made an interest- 
ing reality by figures just published by 
The Telegraph and Telephone Journal. 
Telephone “stations” working in Great 


io i= 
ae 


Britain and Northern Ireland 
1930, 1,911,827 an 
almost 9,922 over the total at the end of 


the previous month. 


June 30, 


numbered increase of 


There is also an encouraging increase 


te report of 7,500,000 inland trunk calls 
during the year ended March 31, 1930, 
over the total for the previous year. Dur- 


ing the same period, outgoing international 
calls increased by nearly 82,000, and in- 
coming international calls by nearly 92,- 
000. 
Irish Trunk Call Innovation. 
The Irish Department of Posts 
Telegraphs has instituted a new method 
of supervising telephone trunk calls which 
began on September 1. 


and 


Under the old procedure, the telephone 
operator entered the circuit at the end of 
three minutes to ask the calling subscriber 
In fu- 


allowed to 


if he wished the call to continue. 


ture the. conversation will be 
continue, the operator merely entering the 
circuit to say “three minutes,” ‘ 


utes” 


‘six min- 
and so on. 

In the case of calls over a distance ex- 
ceeding 35 miles, the charges beyond the 
initial period will be charged by minutes. 
Wireless Telephones for Fishing Fleet. 

Two 
from 


steam trawlers sailing 


Fleetwood in 


deep-sea 
Lancashire have been 
fitted with wireless telephones. They are 
said to be the first of such vessels to be so 
equipped. 

The telephones have a day radius of 
250 miles and a radius at night, when a 
500 miles. 
Their installation will keep the owners in 
constant touch with the fleet at the fishing 
grounds, and it will be possible to advise 
a return to port the 
favorable. 

One of the trawlers will always be at 
the fishing grounds with the fleet collect- 
ing information as to the doings of the 
other boats and transmitting it to the own- 
ers at Fleetwood. 

Telephones in Swiss Passes. 

The Swiss Automobile Club is furnish- 
ing all the important Alpine passes with 
telephone communications to the neighbor- 
ing villages so that in future, in case of 
need, 


greater range is possible, of 


when markets are 


assistance can be obtained without 
loss of time. 

The stations are established at short dis- 
tances, either in roadside houses or in 
special telephone huts, and notices indicat- 
ing the nearest stations are placed at dis- 
tances of about one kilometre. A list of 
the telephone numbers of the nearest doc- 
tors, ambulances, garages, and police sta- 


tions appears in each telephone station. 
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The Financial Side of Companies 


Miscellaneous Items of Interest Regarding Financial Matters of Telephone 
Companies—New Securities Issued During Past Month—Figures From the 
Monthly Reports of Larger Companies to Interstate Commerce Commission 





Pacific Telephone & Telegraph Co. 
Shows Increased July Net. 
The Pacific Telephone & Telegraph Co. 
System reports for seven months ended 
July 31, net income, $9,522,697 after taxes, 
depreciation and charges. This is equal 
after preferred dividend requirements to 
$4.70 a share earned on 1,421,368 average 
number of common shares outstanding 
during the seven months and to $3.73 a 
share on 1,791,903 common shares out- 
standing at the end of July. This com- 
pared with $8,966,009, or $6.53 a share on 
930,000 common shares, earned in the first 
seven months of 1929. Gross revenues 

were $61,396,839, against $58,172,505. 
July gross revenues were $9,041,723, 
against $8,569,435 last year, and net in- 
come was $1,642,325, against $1,213,095 in 
July, 1929, and $1,662,123 in June, 1929. 


Reports of 104 Class A Companies 
for June Show Increase. 

Compilations from reports of revenues 
and expenses of 104 telephone companies, 
with annual operating revenues in excess 
of $250,000, as made to the Interstate Com- 
merce Commission for the month of June, 
1930, show gross operating revenues of 
$99,246,759, as compared with $94,187,077 
for the corresponding month of 1929, an 
increase of 5.4 per cent. 

Operating expenses for June, 1930, were 
$68,084,558 as compared with $64,074,725 


for June, 1929, an increase.of 6.3 per cent. 
The operating income for the same month 
was $22,707,770, as compared with $22,- 
225,740 of 1929, an increase of -2.2 per cent. 

The net operating income of these com- 
panies for the first six months of 1930, 
amounted to $136,868,638, a decrease of one 
per cent as compared with $138,245,900 for 
the corresponding period of 1929. 

Operating revenues show a gain of 5.2 
per cent as compared with revenues of 
$562,328,662 during first six months of last 
year. Operating expenses for 1930 for the 
six months ending with June were $402,- 
983,344 as compared with $375,554,829 for 
1929, an increase of 7.3 per cent. 

Reports show these Class A companies 
had 17,129,989 telephones in service at the 
end of June, 1930, an increase of 688,774 
telephones, or 4.2 per cent over 1929. 

The accompanying table gives a detailed 
tabulation of the reports as made to the 
Interstate Commerce Commission at Wash- 
ington, D. C. 


Six Months’ Net Earnings of Key- 
stone System, Philadelphia, Gain. 

The comparative statement of the com- 
bined earnings of the Keystone Telephone 
system, Philadelphia, Pa., for the six 
months ending June 30, 1930, shows sub- 
stantial increases in both gross and net. 
Gross earnings for the first six months 
of the present year amounted to $1,096,245 





against $1,089,087 for the corresponding 
period of last year. Net amounted to 
$554,002 as against $536,405. 

The balance available for reserves, fed- 
eral tax, dividends and surplus amounted 
tc $234,876 against $229,054. 

For the year ending June 30, 1930, prog- 
ress was also shown, gross _ earnings 
amounting to $2,200,518 against $2,172,125 
for the year ending June 30, 1929. Net 
earnings amounted to $1,112,720 against 
$1,069,635. The balance available for re- 
serve, federal tax, dividends and surplus 
amounted to $477,872 against $460,164. 

The annual dividend requirement on 
the 40,000 shares of $4 preference stock 
is $160,000. The regular quarterly divi- 
dend of $1 was paid September 2 to stock- 
holders of record on August 20. 


Six Months’ Earnings of Interna- 
tional T. & T. Drop. 

Net income of the International Tele- 
phone & Telegraph Corp. for the first 
six months of 1930 amounted to $6,826, 
831, equal to $1.04 a share on 6,580,599 
common shares outstanding on June 30, 
1930, or 4 cents in excess of the dividend 
requirements of $1 a share for the period. 
This compares with a net income of %,- 
808,441, equal to $1.56 a share on 5,018,278 
common shares outstanding June 30, 1929, 
for the first half of 1929. 

The directors have declared the regular 














Six months ended with June 
Increase or de- 

















——————-Month of June ~, 
Increase or de- 
Item. crease (*). 

tio, 
1930. 1929. Amount. Pct. 

Number of company stations in service at 
i se 6chedenehndseebeeneseene es 17,129,989 16,441,215 688,774 4.2 

Revenues: 
Subscribers’ station revenueS...............+- $60,070,794 $56,552,015 $3,518,779 6.2 
Public pay station revenues..............ee6. 4,080,046 3,845,538 234,508 6.1 
Miscellaneous exchange service revenues.... 887,706 804,840 82,866 10.3 
i elec are aided ead oadkb a s<0.0.46 27,270,683 26,951,213 319,470 13 
Miscellaneous toll line revenues.............. 4,137,821 3,554,976 582,845 16.4 
Sundry miscellaneous revenues............+++ 2,764,064 2,440,701 323,363 13.2 
EAOGMOSS TOVOMUO——CF «0 cc cccccccscccccccccccce 1,283,722 1,227,703 56,019 4.6 
RAY DUE s cn cc ccerecdcccscvececses 1,248,077 1,189,909 58,168 4.9 
Telephone operating revenue............. $99,246,759 $94,187,077 $5,059,682 5.4 
Expenses: 

Depreciation of plant and equipment........ $15,998,433 $14,435,713 $1,562,720 10.8 
IIIS 6 .0'6.:0.60.066640.040006 00400 16,751,899 15,666,732 1,085,167 6.9 
— Fo Nan ae rer 19,921,231 19,856,043 65,188 3 
i rE 6 icc ceca eeeeneeencenss 9,245,546 8,790,781 454,765 5.2 
General and miscellaneous expenses.......... 6,167,449 5,325,456 841,993 15.8 
Telephone operating expemses............ $68,084,558 $64,074,725 $4,009,833 6.3 
Net telephone operating revenues............ $31,162,201 $30,112,352 $1,049,849 3.5 
Other Operating TOVEMUES. .....ccccccccccccses $ 115,655 $ 117,814 $ *2,159 is 
COE Be «GOI, 6 6. cc cccctccccccccss 67,924 78,955 *11,031 well a 
Uncollectible operating revenues............. 769,150 578,243 190,907 33.0 
Operating income before deducting taxes.... 30,440,782 29,572,968 867,814 2.9 
Taxes assignable to operations.............- 7,733,012 7,347,228 385,784 5.3 
I NOI ici pn bodinecabacedecveses $22,707,770 $22,225,740 $ 482,030 a 
Ratio of expenses to revenues, per cent...... 68.60 68.0 .57 — 








crease (*). 
Ratio, 
1930. 192 Amount. Pct. 
$360,075,262 $339,298,166 $20,777,096 6.1 
25,232,556 23,447,649 1,784,907 7.6 
5,381,868 4,643,387 738,481 15.9 
160,508,194 159,630,590 877,604 5 
24,136,346 20,782,626 3,353,720 16.1 
16,032,222 14,301,929 1,730,293 12.1 
7,583,970 7,216,335 367,635 5.1 
7,356,021 6,992,020 364,001 5.2 
$591,594,397 $562,328,662 $29,265,735 5.2 
$ 94,047,868 $ 85,138,377 $ 8,909,491 10.5 
98,341,113 91,452,457 6,888,656 7.5 
119,515,553 116,203,567 3,311,986 2.9 
55,925,291 52,228,733 3,696,558 7.1 
35,153,519 30,531,695 4,621,824 15.1 
$402,983,344 $375,554,829 $27,428,515 7.3 
$188,611,053 $186,773,833 $ 1,837,220 1.0 
$ 458,301 $ 549,799 $ *91,498_.... 
312,593 416,610° 104,017... -- 
4,506,732 3,517,892 988,840 28.1 
184,250,029 183,389,130 860,899 5 
47,381,391 45,143,230 2,238,161 5.0 





$136,868,638 
68.12 


$138,245,900 
66.79 


*$1,377,262 
1.33 


. - 
. - 


S| 


: © 








Table Giving Comparative Statistics of 104 Class A Companies, Compiled from June Reports to Interstate Commerce Commission. 
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September 27, 1930. 


quarterly dividend of 50 cents a share on 
the capital stock. Gross earnings in- 
creased this year, amounting to $2,365,000 
more than in the first half of 1929, while 
net income declined $981,610, due to high- 
a operating expenses and bond interest 
in the 1930 period. 

The income accounts for two years, for 
six months ended June 30, compare as 
follows : 

















1930. 1929. 

Earnings ........-$52,212,595 $49,847,892 
Exp. taxes and 

depreciation .... 39,790,389 36,909,799 

Net earnings ..$12,422,205 $12,938,093 
Charges of assoc. 

companies ...... 3,009,111 3,203,924 
Balance to com- 

BEET scccseccees $ 9,413,095 $ 9,734,169 
*Int. on debenture 

OS ae eee 2,586,264 1,925,728 

Net income ...$ 6,826,831 $ 7,808,441 
Earned _ surplus, 

January 1 ..... 28,054,707 21,471,677 
Sundry surplus 

Ste ere WR. cncnweweds 

OS eee $34,931,027 $29,280,118 
Int. on 4% bonds 

now converted 

into stock ...... , Pe 
Dividends ........ 6,226,061 5,014,175 
Earned _ surplus, 

Se eee eree $28,704,742 $24,265,942 


*Exclusive of interest on bonds con- 
verted into stock during year, such interest 
being deducted from surplus, as shown. 


A. T. & T. Co.’s 30-Year Record 
from Investment Standpoint. 


American Telephone & Telegraph Co. 
stock has made an impressive record as an 
investment over the past 30 years. The 
September issue of Dividends, a monthly 
publication of Kidder, Peabody & Co., who 
have been indentified from an investment 
standpoint with the American Telephone 
& Telegraph Co. for many years, contains 
a comprehensive analysis of this company. 

Gross revenues of but $9,534,000 in 1900 
expanded to $275,696,000 in 1929 and to 
$144,566,000 for the first six months to 
June 30, or an annual rate of $289,132,000 
for the full year 1930. The net income 
available for the stock has grown from 
$5,486,000, in 1900, to $166,190,000 in 1929 
and $81,672,000 for the first six months of 
1930, 

The survey shows that gross revenue has 
increased every year since 1900, while net 
farnings have declined in only two years 
since that time. These losses were moder- 
ate and prior to 1915. «# i 
The dividend return is likewise impres- 
sive, the survey continues. Since 1900 the 
lowest dividend paid was $7.50 a share and 
the highest $9, the latter being the pre- 
Vailing distribution since 1922. In addition 
to the cash distribution, the average cash 
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$19.50, which represents the peak paid to 
shareholders for the 30-year period. 

The analysis also contains a brief his- 
tory of the company by Walter S. Gifford, 
president, showing that, although the com- 
pany is only slightly more than 50 years 
old, today practically anybody anywhere 


Value of rights on the stock in 1930 was , 


can talk at any time of day or night with 






announced as a final step in the creation 
of a new public utility holding company 
which Mr. Jones will head. In this new 
company will be included the Western 
Power, Light & Telephone Co., of which 
Mr. Jones is president, and the American 
Service Co. 


The new corporation is The Power, 











Average 

Average Market 

NetIncome Earnings Cash Value 

Available Per Value of During 
Years. Gross Revenue. for Stock. Share. Dividend. Rights. Year. 
*1930.... $144,566,000 $ 81.672,000 $5.71 $4.50 §$19.50 $237.2 
1929.... 275,696,000 166,190,000 12.67 9.00 5.12 229.7 
1928.... 235,782,000 143,170,000 12.11 9.00 12.88 191.5 
1927.... 216,525,000 128,615,000 11.76 9.00 ye 167.4 
1926.... 197,911,000 112,990,000 11.95 9.00 6.22 145.5 
1925.... 180,459,000 101,405,000 11.79 9.00 waaia 137.8 
1924.... 154,083,000 88,046,000 11.31 9.00 3.69 128.0 
1923.... 139,291,000 78,692,000 11.35 9.00 sai 124.0 
1922.... 122,808,000 66,170,000 9.25 9.00 3.50 121.4 
1921.... 110,743,000 54,003,000 9.79 8.75 0.68 107.6 
1920.... 103,947,000 51,821,000 11.72 8.00 ‘ee 96.4 
a ee 70,503,000 44,396,000 10.05 8.00 iors 101.8 
oe 61,056,000 43,901,000 9.97 8.00 0.08 100.0 
FF 56,237,000 38,471,000 9.48 8.00 2.19 112.1 
1916.... 50,932,000 38,013,000 9.77 8.00 ey 128.8 
| 46,809,000 34,619,000 9.52 8.00 123.1 
ee 46,197,000 32,335,000 9.38 8.00 ee 119.1 
a 45,910,000 32,920,000 9.59 8.00 0.67 125.0 
a 42,718,000 32,063,000 9.86 8.00 nous 143.2 
a 36,970,000 27,733,000 10.01 8.00 6.19 142.4 
1910.... 35,358,000 26,856,000 10.34 8.00 ae 135.6 
1909.....: 32,761,000 23,095,000 10.85 8.00 wii 135.2 
1908.... 27,899,000 18,122,000 11.64 8.00 ws 115.8 
, See 25,610,000 16,269,000 11.89 8.00 0.50 110.5 
1906.... 24,520,000 12,971,000 9.86 7.75 _— 136.5 
1905.... 21,713,000 13,034,000 9.91 7.50 ¥e 139.1 
1904.... 18,547,000 11,276,000 8.63 7.50 aia 135.2 
1903.... 16,546,000 10,565,000 9.19 7.50 5.75 142.0 
13,277,000 7,835,000 8.92 7.50 15.13 173.1 
01 ...... 11,607,000 7,398,000 10.99 7.50 16.63 166.5 
1900.... 9,534,000 5,486,000 peea 7.50 7.75 148.0 

*Six months to June 30. §To August 1, when rights expired. 








Statistics of American Telephone & Telegraph Co. for Past 30 Years, Showing Its Rec- 
ord as an Investment. 


anybody anywhere else, not 
United States, but in Mexico, Cuba, Can- 
ada, and most of Europe. 
represents an investment of $4,000,000,000 
owned by more than 500,000 stockhclders. 

During 1929 the company added about 


900,000 telephones and 


only in 


handled 


the 


The company 


approxi- 


mately 1,600,000,000 more local telephones 
and 100,000,000 more toll and long distance 


calls than in the previous year. 


In 1929 the company spent over $1,500,- 
000 a day on new telephone plant construc- 
tion, and more than $123,000 a day on new 


manufacturing facilities. 


Expenditures in 


1930 will be over $700,000,000 or nearly 
$2,000,000 a day. 

The complete statistical record of the 
American Telephone & Telegraph Co., as 
given in the firm’s analysis, is presented in 
the accompanying table. 


New Holding Company for Jones 
Public Utilities, Salina, Kans. 
Purchase of the American Service Co. 

by interests associated with Nathan L. 

Jones of Salina, Kans., has been officially 


Light & Service Co. It is organized un- 
der the laws of the State of Delaware 
with an authorized capital of $25,000,000 
debentures, 200,000 shares of preferred 
stock and 1,000,000 shares of common 
stock. No new financing at the present 
time is contemplated by the new corpora- 
tion. 

Officers of The Power, Light & Service 
Co. will be: President, Nathan L. Jones; 
vice-presidents, Hamilton Allport, D. G. 
Wagner and Arthur L. Mullergren: sec- 
retary, Shirley Stewart; treasurer, M. K 
Kennedy; assistant treasurers, P. W, 
Fisher and P. D. Stokes; assistant secre- 
tary, P. D. Stokes. 

The grouping of Western Power, Light 
& Telephone Co. and American Service 
Co. brings together utility organizations 
which jointly serve communities in the 
Middle West, South and Southwest, hav- 
ing an aggregate population in excess of 
five million people. The Western Power, 
Light & Telephone Co. owns public util- 
ity companies operating in Missouri, Kan- 
sas, Oklahoma, Texas, lowa, Nebraska 
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SUPERVISORY EQUIPMENT — 01 


Bae the forty years of experieg: 
Strowger Staff has had in the desig 
facture of dial telephone equipment, unfa 
has been one of its constant aims. 


How well it has succeeded is illustrated by 

which are made in every Strowger install 
prevention of service interruption should a 
condition occur. So complete and compré 
supervisory equipment of the Strowger Sys 
conditions are detected and remedied befor 
tion to service is possible. Combined aud 
signals flash distinctive warnings to t 
attendant and inform him of the exac 
location of the trouble — allowing him 
without loss of time. 


These supervisory “Sentinels of Service 
every operation of Strowger equipment if, 
typify the completeness of detail in desig 
facture which insures Strowger reliability. 
reliability in every phase of operation whit 
the adoption of the Strowger System by 
phone administrations throughout the worff, 
manufactured and installed by Automatif, 
Chicago, U.S. A. 
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— GENERAL EXPORT DISTRIBUTORS 
= The Automatic Electric Company, Ltd., Chicago 
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Auto . Flectric ASSOCIATED COMPANIES 
, /ulomatic Inc. 


American Electric Company, Inc. . e ° Chicago 


Manufacturers of international Automatic Telephone Co., Ltd., London 
” OMATIC DIAL TELEPHONE AND SIGNALING SYSTEMS Automatic Telephone Manufacturing Co., Ltd., Liverpool 
Syd ‘neral Offices: 1033 West Van Buren Street, Chicago, U.S.A. The New Antwerp Telephone and Electrical 
To Sales anc’ Service Offices in All Principal Cities Works i a i a ae Antwerp 
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and Colorado. The American Service Co.’s 
interests are in Texas, Louisiana, Alabama, 
Kansas, Iowa, Missouri, Tennessee, Geor- 
gia, North Carolina, Oklahoma and West 
Virginia. 

Operating subsidiaries of the Western 
Power, Light & Telephone Co. supply 250 
communities with one or more classes of 
service, electric light and power being fur- 
nished in 71 communities, water in five, 
ice in 28, gas in five and telephone service 
in 162. The American Service Co. owns 
and operates, under centralized manage- 
ment, 93 ice utility properties located in 13 
adjoining southern and south central 
states. Joint control of these two organi- 
zations is expected to effect extensive 
economies in operating costs. 


Illinois Bell’s Net for Seven 
Months Slightly Decreased. 
Gross earnings of the Illinois Bell Tele- 
phone Co. for seven months ended July 
31 amounted to $54,471,775, against $52,- 
287,508, while operating income totaled 

$10,435,529, against $10,482,605. 

July gross earnings were $7,628,717, as 
compared with $7,459,463, and operating 
income was $1,150,350, against $1,114,850. 


Purchases Copper to Cover Four- 
Month Requirements of Bell. 
Edgar S. Bloom, president of the West- 

ern Electric Co., subsidiary of the Amer- 

ican Telephone & Telegraph Co., an- 
nounced last week that his company had 
purchased enough copper in the last six 
weeks to meet the requirements of the 

Bell telephone system for approximately 

four months. He indicated that the com- 

pany felt that the present price of copper 
warranted purchases to cover requirements 

at least to the end of 1930. 

There has been no change in the Bell 
system’s $700,000,000 expansion program 
for 1930, it was said. Owing to the de- 
cline in the prices of raw materials, how- 
ever, there has been a saving of about 15 
per cent since the beginning of the year. 

Several other large users of copper are 
reported to have placed similar orders for 
future requirements. These purchases 
have frequently been made on scale-buy- 
ing orders, which were executed as a re- 
sult of the recent dip in the price of cop- 
per from 11 cents to 10% cents a pound 
for domestic delivery. Large orders have 
also been offered at as low as 10 cents a 
pound for shipment in 1931. The copper 


producers, however, have declined these 
bids. 
In view of the fact that the orders 


placed by Western Electric and other large 
users are for future delivery, copper au- 
thorities do not believe that stocks of cop- 
per will show an immediate reduction. 
Leading producers of conper on Septem- 
ber 18 made a further reduction of 4% cent 
a pound in the price of the red metal to 
10% cents a pound, for delivery to the 
end of theayear. Custom, smelters here- 
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tofore had quoted that price, but leading 
mining companies held the metal nominal- 
ly for 1034 cents a pound. 


Current Price Quotations on Listed 


Telephone Stocks. 


August 17, 1930. 
High. Low. Last. 


American Telephone & 

Telephone Co. ......... 213 «209% 210 
Associated Telephone & 

Telegraph Co., A........ 69% 68% 69% 
Associated Telephone & 

Telegraph Co., pfd. (6).. 90% 90% 90% 


Associated Telephone Util- 

Se Sa eee 24 24 24 
Bell Telephone of Canada.155% 155% 155% 
Cincinnati & Suburban Bell 

Telephone Co. .......... 100 99%, 100 
Community Telephone Co.. 18 18 18 


Diversified Investments, 

ae ee Pee 544%, 54% 54% 
International Telephone & 

Telegraph Corp., 2....... 41% 40% 40% 
Midwest States Utilities 


Co. 223% 233% 
New England Telephone & 

ll. re 145 145 145 
New York Telephone Co., 


ge RRS re ae See 115 115 115 
Ohio Bell Telephone Co., 

Ds. ska dietcrevbvecasanas 115 115 115 
Pacific Telephone & Tele— 

Stage Co., COUR... cccccee 140 140 140 
Western Power, Light & 

pee 27 26 27 


OVER THE COUNTER QUOTATIONS. 


Aug. 16. Aug. 15. 
Bid. Asked. Bid. 
Associated Telephone Util- 


Sone Gy ee Pac cascsn 
Associated Soletans Util- 

meee G50. Be, Biticccccces 97 ae = 
Cuban Telephone Co.. 8. 125 ‘na 125 
Cuban Telephone Co., "|, 

RP ee ae Rk See 99 104 99 
a ee Investments, 

Inc., Pd. .......00esse00- 103-1105 


graph Co. 
Mountain States a 

& Telegraph Co., 8......150 153 150 
New York Telephone Co... 22 27 22 
Northwestern Bell Tele— 

Se EO, Wace cisenxes 107 109 # 107 
a Telephone Co., 


ELLE SE 23%, 25% 23 
Peninsular Telephone Co., 

St Sh ate ee 106% 108 106% 
Porto Rico Telephone Co... 85 x 85 
ae Rico Telephone Co., 

ae eer err ee 100 ‘ 100 
mocheoter Telephone Corp., 

2 ee era ee 107% 107% 
Southern New England 

Terenas Ce., BS .ccccee. 160 166 160 
Southwestern Bell Tele— 

ee oe lO 1194, 122 119% 
Wisconsin Telephone Co., 

Gk. s<kicanneeiend coe 112 
Keystone Telephone Co. Offers 


Issue of One-Year Notes. 


Offering of a new issue of $1,250,000 


one-year 5 per cent gold notes, of the 
Keystone Telephone Co. of Philadelphia, 
was made early this month by the A. C. 
Allyn & Co., Inc. The notes, dated Sep- 
tember 15, 1930, and maturing on Sep- 
tember 15, 1931, were priced at 100 and 
accrued interest, to yield 5 per cent. 

The Keystone Telephone Co. of Phila- 
delphia and its subsidiary, the Eastern 
Telephone & Telegraph Co., of New Jer- 
sey, all of whose common stock it owns, 
operating under perpetual franchises, sup- 
ply complete automatic telephone service 
in Philadelphia, Pa., and Camden, N. J. 
Service is also furnished in other pros- 
perous and growing communities in these 
states. F. Clark Durant, Jr., is president 
of the Keystone company. 

Based upon appraisals by Day & Zim- 
merman, Inc., engineers, Philadelphia, the 


value of the physical properties of thers. 
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Keystone company and its subsidiary jg jp 
excess of $19,000,000, while the entire 
principal amount of the company’s mort. 
gage debt now outstanding with the public 
amounts to $9,875,000. There is a large 
equity remaining for the $1,250,000 oj 
these notes to be presently outstanding. 


A. T. & T. Shows Increase in July 
Gross; Decrease in Net. 

The American Telephone & Telegraph 
Co. reported increases in gross earnings 
for July and seven months ended July 31, 
in a statement to the Interstate Commerce 
Commission. It reported gross earnings 
of $67,470,526 for the seven months period, 
as compared with $63,736,651 for -the cor- 
responding period of last year while oper- 
ating income totaled $19,890,967, 
$23,192,712. 

The July gross amounted to $9,280,941, 
as compared with $9,040,650 for July, 1929, 
Operating income was $2,204,432, against 
$2,878,183. 


against 


Revenues of California Companies 
Show Gain in 1929. 
Telephone and telegraph companies op- 
erating in California reported to the Cali- 
fornia Railroad Commission that net oper- 
ating revenues for 1929 were $61,541,- 
178.56, as compared with $58,533,926.35 in 
1928. These figures include the entire 
system earnings of the Pacific Telephone 
& Telegraph Co. and the Western Union 
Telegraph Co., both companies doing busi- 
ness outside of the state, as wel! as within 

the state. 

The Western Union company reported 
revenues on business within California 
were $10,085,656, and the Pacific Tele- 
phone & Telegraph Co. allocated to Cali- 
fornia $50,460,719.40 of its total operating 
revenues, which amounted to $73,329,362.42 
for its entire system. 

The average number of working sta- 
tions of telephone companies and offices 
of telegraph companies increased from 
1,558,197 in 1928 to 1,669,881 in 1929. Both 
figures include all of the stations of the 
Pacific company, both inside and outside 
of California. 


Telephone Revenues Show Large 
Increase in Great Britain. 
British telephone business showed large 
increases in profits during 1929-30 in con- 
trast to deficits of telegraph companies, 
according to official British statistics re- 
ceived by the communication section of 

the U. S. Department of Commerce. 
Profits of the telephone services amount- 
ed to $2,809,080 during the year as com- 
pared with $2,550,000 in 1928-29 and $522,- 
000 in 1927-28. Thus the profits for the 
past year are approximately 500 per cent 
larger than they were two years ago. T0- 
tal income for 1929-30 was $106,278,480 
against expenditures of $103,761,000. 
In contrasty.the telegraph sérvites of 
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Great Britain, which have not shown a 
profit for several years past, registered a 
deficit of $3,815,000 as compared with $3,- 
690,000 in 1928-29. The latter figure was 
the smallest deficit in nine years. During 
the past year income totaled $24,314,580 
and expenditures $28,129,680. 


Changes in Officers of Southern 
New England Telephone Co. 
James T. Moran, president of the South- 

en New England Telephone Co., New 

Haven, Conn., since 1917, was elected 

chairman of the board on September 15. 

To succeed him as executive head of the 

company, Harry C. Knight, vice-president 

and general manager since 1917, 

elected president. 

As vice-president and general manager, 
Mr. Knight has had supervision over 
operations and public and personnel rela- 
tions. He has been with the company since 
1902 when he became general canvassing 
agent. In 1910 he was appointed commer- 
cial superintendent in charge of the gen- 
eral business and public relations of the 
company. 

Mr. Knight was elected assistant secre- 
tary and assistant treasurer of the com- 
pany in 1914 in addition to his duties as 
commercial superintendent. In 1916 he was 


was 
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made a director, also a member of the 
executive committee of the board of 
directors. On February 6, 1917, he became 
vice-president and general manager, suc- 
ceeding Mr. Moran, who was elevated to 
the presidency of the company. 

With the change in the presidency, a 
plan of company organization has been 
adopted which provides for 
presidents. To fill these two positions, 
Allerton F. Brooks, chief engineer since 
1927, has been elected vice-president and 
general manager in charge of operations, 
and Ernest L. Simonds, general superin- 
tendent of plant since 1917, has _ been 
elected vice-president in charge of? public 
and personnel relations. 


two vice- 


Company Recently Organized in 
Rumania with Large Capital. 
The Rumanian Telephone Corp. of Ru- 

mania, organized on August 1 to operate 

the telephone concession obtained by the 

International Telephone & Telegraph Corp. 

in Rumania, has a total capital of 1,000,- 

000,000 lei (about $6,000,000), of which 

30 per cent is paid in and the balance 

callable by the board. The capital con- 

sists of 2,000,000 shares of 500 lei par 
value. 
A total of 939,700,000 lei of 


stock is 


31 


owned by the International 
through L. J. Proctor, vice-president, 
while the Rumanian Credit Bank, the 
Bank Marmorosch, Blank & Co., and the 
Banque Chrissoveloni each own 20,000,000 
lei of stock. The remaining stock is 
owned in 100,000 lei lots by S. S. Ordway, 
G. O. Ogilvie and Earl H. Thompson. 
The directors of the company consist 
of L. J. Proctor, S. S. Ordway, G. A. 
Ogilvie, Grigore N. Filipescu, E. 
tazi, A. Blank and Max Ausnit. 


corporation 


Pan- 


Telephone Communication Net- 
work Helps Protect Forests. 
As an aid to Uncle Sam’s big-timber 

guardians in the 150 National Forests, over 

35,926 miles of telephone line connect the 

far-flung outposts to administrative head- 

quarters. The 31 fire towers and lookout 
stations are thus brought into close touch 
with their respective district offices so that 
immediate notice of forest fires may be 
flashed to all points. 

In addition to the extensive telephone 

systems in the vast park lands, 16,730 


miles of motor roads and 47,175 miles of 
forest trails enable the Forestry Service 
patrols to. supervise the 160,000,000 acres 
of land in which are located over 1,186 
grounds for 


Large District Meeting at Streator, 


public camping tourists. 


Ill. 


Last District Meeting of the Season in Illinois Completes Successful Series 
of Eight Group Conferences—Traffic School Held as Separate Meeting—Com- 
mercial Activities Stressed in Men's Conference—Summary of 1930 Meetings 


Representatives of northeastern Illinois 
telephone companies gathered at Streator 
on Wednesday, September 17, to talk shop 
and enjoy thé fellowship which comes 
with these sectional meetings of the IIli- 
nois Telephone Association. In addition 
to the business meetings in the Elks’ Club, 
the day’s activities included an inspection 
trip through the modern exchange of the 
Streator Telephone Co. The delegates dis- 
played considerable interest in the up-to- 
date automatic equipment and the handsome 
new telephone building. 

A businesslike traffic school was held 
separate from the men’s conference. This 
feature of the meeting was attended by 51 
operators representing 32 different towns. 
First prize offered in connection with the 
traffic problem and question contest was 
won by Miss Garnett Denning, operator 
for the Illinois Commercial Telephone Co. 
at Edelstein. The second prize was won 
by Miss Ina C. Ridgway, chief operator 
for the Illinois Commercial Telephone Co. 
at Colfax, 

At noon 136 people assembled in the 
dining hall of the Presbyterian church for 
@ get-together luncheon. An excellent din- 
ner was served, enlivened with community 
singing, which was led by the “Prince of 


Illinois Song Leaders,” and a few toasts. 

The men’s meeting was presided over by 
Louis Pitcher, president of the [Illinois 
association. The conference was opened 
by an address of welcome by A. R. Pat- 
terson, general superintendent of the host 
company, the Streator Telephone Co. Mr. 
Patterson is an active director of the IIli- 
nois association and had charge of making 
the local arrangements for the conferences. 

“Stimulating Telephone Sales” was the 
subject of an interesting sales discussion by 
R. E. Putnam, commercial superintendent 
of the Illinois Commercial Telephone Co. 
at Murphysboro. Mr. Putnam is recog- 
nized as one of the live wires in preaching 
the gospel of aggressive sales activities in 
the telephone industry. 

Walter D. Knowles, well-known gen- 
eral manager of the Illinois Central Tele- 
phone Co., Clinton, led the discussion fol- 


‘ lowing Mr. Putnam’s talk. Mr. Knowles 


advocated an earnest and consistent effort 
on the part of the telephone industry to 
sell additional service as well as make an 
intelligent attempt to retain present cus- 
tomers. 

‘W. E. Bown, district manager of the 
Illinois Central Telephone Co. at Carlin- 
ville, explained his methods of tackling the 


job of securing new business. Mr. Bown’s 
able talk created a lively exchange of 
views which brought out a number of new 
and valuable ideas. 

The transmission design of subscribers’ 
plant was discussed with the aid of a 
stereopticon demonstration by John J. 
Boesenberg. Considerable comment fol- 
lowed this explanation of the new trends 
in the economical and efficient transmission 
design of telephone plants. The last num- 
ber on the men’s program covered the 
maintenance and testing of magneto sub- 
scribers’ loops and stations. 
was discussed by T. 
transmission 
association. 

Mr. Talmage described a network of re- 
sistances which serves as a standard of 
good transmission for magneto subscribers’ 
loops and stations. The network is used 
for making talking tests between the ex- 
change and the subscribers’ instruments. 
Unsatisfactory stations ¢an be quickly 
located and weeded out by means of this 
simple method: of testing. 

Mr. Talmage’s talk was based on an en- 
gineering report of an actual study made 
in Illinois for the purpose of determining 
the practicability of a simplified testing 


This subject 
De Witt Talmage, 


engineer of the Illinois 
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Illinois Telephone Association’s District Meeting at Streator, III., 
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routine suitable for use in magnet 
changes. This address was awarded 
prize in TELEPHONY’s 1930 prize 
contest in the plant division and 
printed in the issue of May 24, 193 
this magazine. 

Thirty-four different towns were 
sented in the plant and commercial 
conference. 

Eight district meetings have been 
this year by the Illinois Telephone Ass 
tion within a period of about five months. 
The meetings were held in these towns: 
Jacksonville, Marseilles, Paxton, Galesburg, 
Litchfield, Rockford, Clinton and Streator. 
This is the largest number of complete 
meetings ever held in one year in IlIlinoi 

The total number of people attending 
these district meetings, as shown by the 
signed registration cards, was 1,104. This 
is the greatest number of people attending 
such conferences in the history of the Illi- 
nois association. 

The traffic schools were held separate 
from the men’s conferences in all 
The attendance at the eight traffic schools 
this year was 505 operators represent 
247-towns. There were 48 talented teach- 
ers and instructors on the programs of 
these traffic schools. The subjects covered 
were timely and interesting and included 
such items as voice technique, ticket record 
work, development of operators, accuracy 
of timing and CLR service discussions. 

In each school one-half of the time was 
devoted to round table discussions for toll 
center, tributary and local operators. The 
interest which the operators take in their 
part in making telephone service efficient in 
Illinois is demonstrated by the fact that in 
addition to the numerous oral questions 
brought out and answered in the schools, 
there were 135 different questions submit- 
ted in writing which were answered by the 
traffic supervisor of the Illinois association, 
Mrs. Mayme Workman. 

Each one of the eight plant and com- 
mercial men’s meetings stressed the impor- 
tance of aggressive sales activities as well 
as plant subjects. The total attendance of 
men taking part in Illinois district meet- 
ings this year was 599 representing 237 
towns. The largest group meeting was 
held in Galesburg, with an attendance of 
233, on Tuesday, June 24. A detailed re- 
port of this record-breaking meeting will 
be found on page 29 of the July 5 issue of 
TELEPHONY. 

The unusual interest and large attend- 
ance at Illinois district meetings this year 
shows the tendency of the telephone in- 
dustry to get together and discuss every- 
day problems. This trend indicates that 
the attendance at the 26th annual conven- 
tion of the Illinois association at Peoria on 
Wednesday and Thursday, November 12 
and 13, should be the largest on record, 
because it is planned to be an interesting 
telephone exposition with a sound and help- 
ful program. 
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UNITED STATES 
INDEPENDENT TELEPHONE 
ASSOCIATION 


WILL HOLD ITS 


THIRTY-FOURTH ANNUAL 
CONVENTION 


OF THE 
INDEPENDENT TELEPHONE GROUP 


OCTOBER /4th TO 17th, INCLUSIVE 


AT THE 


HOTEL STEVENS, CHICAGO 


Exhibits: of Equipment All Officers and 
Program of Interest Employes of Independent 
Pioneer’s Entertainment Companies Invited 

























With the Manufacturers and Jobbers 





L. L. Hill, Executive Vice-Presi- 
dent of Naugle Pole & Tie Co. 
L. L. Hill, who has been in the pole 

business for 27 years and was formerly 

with the Page & Hill Co., Minneapolis, 

Minn., is now associated with the Naugle 

















L. L. Hill, Well-—Known Pole Man, Is Now 
Executive Vice-President of Naugle Pole 
& Tie Co., Chicago. 


Pole & Tie Co., Chicago, in the capacity 
of executive vice-president. 

Mr. Hill is well known in the Indepen- 
dent telephone field and has witnessed de- 
velopments in it from the early part of 
the Independent movement to the present. 
He has a very broad acquaintance in the 
public utility field. 


Teletype Corp. Bought by Amer- 
ican Telephone & Telegraph Co. 
The American Telephone & Telegraph 

Co. has completed negotiations for the 

purchase of the Teletype Corp., of Chi- 

cago, through an exchange of 150,000 

shares of common stock of the two cor- 

porations on a share-for-share basis. While 
the deal represents an exchange of stock 
with a par value of $15,000,000, on the 

basis of closing market price of $210 a 

share for American Telephone stock on 

September 19, the date the announcement 

was made, the Teletype stockholders are 

receiving the equivalent of $31,500,000. 
The acquisition will be effective October 

1, and the Teletype Corp. will be operated 

as a division of the Western Electric Co. 

The Teletype plant occupies more than a 

block of city property at Wrightwood and 

Southport avenues in Chicago and employs 

about 2,400 workers at capacity operations. 
The Bell system has been for a number 





of years the best customer of the Teletype 
Corp., although it has sold increasing 
amounts of apparatus to the Western 
Union Telegraph and Postal Telegraph- 
Cable companies These companies, in turn, 
have installed the telegraph printer ma- 
chines in the offices of large telegraph 
users, who are enabled to send directly 
their own messages over the lines of the 
telegraph systems. 


The Bell system has vied with the tele- 
graph companies by giving telephone type- 
writer service over its leased wires and 
has more than 10,000 machines now in 
service for press associations, business 
houses, and brokers, police departments, 
airways, and other organizations. 

It also uses the apparatus for its own 
business, with more than 500,000 miles of 
circuits affected. Because of its future 
needs it will require a major proportion of 
the Teletype corporation’s production, the 
announcement of the purchase stated, and 
“it seemed desirable to acquire Teletype in 
order to realize the maximum of progress 
and economy through the complete co- 
ordination of research, development, and 
manufacture.” 

Sterling Morton, president of the Tele- 
type Corp., says that sales of the Teletype 
Corp. totaled about $12,000,000 in 1929 and 
will be somewhat under that figure this 
year. 

Mr. Morton stated also that the foreign 
organization and rights of the company 
have been sold to Creed & Co., Ltd., of 
England, a subsidiary of the International 
Telephone & Telegraph Corp. The rights 
cover all countries of the world with the 
exception of the United States and 
Canada. 


Cook Electric Co. Issues Catalog 
of Protective Equipment. 

The Cook Electric Co. has just issued 
a new catalog showing its various types 
of terminals and protectors. It is printed 
in two colors and has many illustrations. 
Its size is such as to make it convenient 
for use and easy filing. 

The new publication is not only a cata- 
log but a reference book as well on pro- 
tective equipment for the telephone plant. 
Any one who has not received a copy may 
obtain one upon request to the Cook Elec- 
tric Co., 2700 Southport Ave., Chicago, III. 


Stromberg Representatives Add 
Five to Southern Staff. 

On account of the increased business 
that has been flowing into the Scoville 
Mercantile Co. of Atlanta, Ga., Strom- 
berg-Carlson, southern representatives, 
Frank C. King, manager, has found it 
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necessary to add five new men to his or- 
ganization. Four of these men will cover 
territories and one will be added to the 
force covering Atlanta, with headquarters 
in the main offices. 

The territory including Tennessee, the 
northern part of Alabama and the north- 
ern part of Mississippi is being covered 
by Lewe Sessions, with headquarters in 
Birmingham, Ala. Mr. Sessions hails from 
Georgia and attended the University of 
Georgia. He has had a wide experience in 
all fields of telephone and radio work. 

For seven years he was in the radio en- 
gineering departments of the 
Telephone & Telegraph Co., 
Electric Co., and R. C. A. His telephone 
experience was gained by 13 years with 


American 
Western 


‘ the American Telephone & Telegraph Co., 


in the southeastern division. Mr. Ses- 
sions had four years’ experience in retail 
merchandising, selling radios and refrig- 
erators. He won the General Electric re- 
frigerator cup for the highest merchan- 
dising record in the state of Georgia in 
1929. 
June 1. 

Paull H. Prince was appointed July 1, 
to cover South Carolina and the Charlotte 
territory of North Carolina. Mr. Prince 
is a native of North 
graduated from the state university. He 
spent some time in amateur radio build- 
ing and servicing and later went into the 
sales department of the Public Hardware 
Co. of Durham, N. C. 

He was radio manager of the North 
State Electric Supply Co. of Raleigh, N. 


He joined the Scoville company on 


Carolina and was 

















Lewe Sessions, Who Sells Stromberg-Carl- 

son Products in Tennessee and Northern 

Alabama and Mississippi for Scoville Mer- 
cantile Co., Atlanta, Ga. 





















—w 28 fF. 89 


~_—_— = 








September 27, 1930. 






































Se ee . 





TELEPHONY 

















A MODERN 


Many progressive hotels now fill their walls 
with music—yours to enjoy by simply switching 
on the loud speaker in your room. 

Western Electric Public Address System en- 
ables a single orchestra to be heard in every room 
desired. And the same system—hooked up with 
a radio receiver or with the Western Electric 
Music Reproducer — distributes through the 
building broadcast programs or music from 
phonograph records. 


IDEA MADE POSSIBLE BY WESTERN ELECTRIC 


In large meeting rooms this Public Address 
equipment makes all seats good. Even though you 
sit in the last row you hear every word as clearly 
as though up front. Schools, hospitals, public 
buildings, amusement parks and airports are using 
this system to widen the range of hearing. 

This equipment, in refinement of workmanship, 
tonal quality and reliability, reflects the experi- 
ence gained by Western Electric in 50 years of 
telephone making. 


Western Elecfric 


MANUFACTURERS 
PURCHASERS 
DISTRIBUTORS 
FOR THE BELL 
SYSTEM 


PUBLIC ADDRESS AND MUSIC REPRODUCTION SYSTEMS 
Distributed by GRAYBAR ELECTRIC Company 





When writing to Western Electric Co vlease mention TELEPHONY. 
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C., at the time he became associated with 
the Scoville company. 

Louisiana, the southern part of Missis- 
sippi and Alabama will be covered by W. 
C. Knight, who went with the Scoville 
company on May 1. Mr. Knight has 
worked in the electrical field for seven 
years. He was formerly with the Emer- 
Electric Co. of St. Louis and the 
Fitzgerald Mfg. Co. of Torrington, Conn. 
He covered Virginia, Florida, Alabama, 
Tennessee, Mississippi and Louisiana for 
the Fitzgerald company. 

S. H. Manson, who went with the Sco- 
ville company on July 1, was in the sales 
department of the Stromberg-Carlson Tel- 
ephone Mfg. Co. for two years. He 
was graduated from Dartmouth with the 
class of 1927. He will spend all of his 
time in Atlanta. 

_C. W. Watson, who has been with 
Stromberg-Carlson since 1908, is covering 
Virginia, North Carolina and eastern Ten- 
nessee for the Scoville company.. He be- 
came associated with this company on 
June 15. Mr. Watson became a member 
of the Stromberg-Carlson installation de- 
partment in 1908. In 1922, he was trans- 
ferred to the sales engineering department. 
Later, he left that department to repre- 
sent Stromberg-Carlson in Kentucky and 
Tennessee. He covered this district until 
June 15 last. 


son 


Anglo-Portuguese Company Intro- 
duces Automatic in Lisbon. 
The Anglo-Portuguese Telephone Co., 
Ltd., one of the companies of the Associat- 
ed Telephone & Telegraph Co. group, in- 
the automatic system 
into Lisbon, the capital city of 
the evening of Saturday, 
Two of the company’s main 


troduced of tele- 
phony 
Portugal, on 
August 30. 
exchanges were involved. 
All 
Central 


the old 
switched 


subscribers working on 
manual exchange were 
over to the Trindade exchange for auto- 
matic service, thereby closing down Cen- 
tral; and all subscribers connected to Trin- 
dade hitherto receiving a manual service 
were cut over to automatic. As a result, 
7,500 subscribers’ lines were converted in- 
to automatic working, which number is to 
be considerably added to before the close 
of the year. The type of automatic plant 
installed is the Strowger. 

The cutover was a triumph of organi- 
zation, the whole operation taking but a 
few minutes. It was accomplished smooth- 
ly and free from the slightest hitch in any 
department. 


The ceremony of inauguration was most 
successfully carried out. The company 
was greatly honored by the presence of 
General Carmona, the president of Portu- 
gal; the prime minister, the postmaster 
general, the minister of marine, the vice- 
president of the administrative committee 
of the Lisbon municipality, the acting mili- 
tary governor of Lisbon, the counsellor to 
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W. C. Knight, Who Travels Louisiana, 

Southern Mississippi and Alabama for Sco- 

ville Mercantile Co., Stromberg—Carlson 
Representative in Atlanta, Ga. 


the British Embassy, representatives of 
the commercial associations and chambers 
of commerce, and other dis- 
tinguished and important persons of note. 
Altogether 130 guests assembled. 

The guests followed a carefully-planned 


scores of 


itinerary which commenced with a tour 
of the inside plant of the Trindade sta- 
tion. Each phase of the cutover proceed- 
ings was explained through the medium of 
a loudspeaker, the information being am- 
plified by colored lights and maps. 

The gathering was addressed by Fre- 
derick Kerr, vice-chairman of the London 
board; Senr. Eduardo Pinto Basto, and 
Dr. Carqueja of the local board; and Col- 
onel Pope, the general manager. 

The President, after dialing the signal 
for the automatic service to commence on 
the presentation telephone which he had 
been pleased to accept from the company, 
thanked the directors of the company for 
the messages of respect and appreciation 
they had conveyed to him and his govern- 
ment. The President expressed his ad- 
miration for the competency of the com- 
pany’s staff which had been further dem- 
onstrated by the proceedings he 
just witnessed. 

As a practical recognition of this he 
decorated the oldest employe of the com- 
pany, Senr. Benjamin d’Almeida, who had 
been in its employ for 47 years, with the 
insignia of the Order of Industrial Merit. 
The President and his ministers then 
drank to the prosperity of the company, 
the directors drinking to the health of the 
President and his ministers. Before the 
dispersal of the guests, the Portuguese and 
British national anthems were sung. 

The Anglo-Portuguese Telephone Co., 
which operates in the towns of Lisbon and 
Oporto, is one of the oldest telephone con- 
cerns in the world, having been in exis- 


had 
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tence for nearly 50 years. In May 
the company came under the wing 
Associated Telephone & Telegraph 
and much energy and money have since 
been expended with gratifying results to 
the public of Portugal and to the com. 
pany. 

Extensive development of the system jn 
all areas has taken place, resulting in the 
number of stations being increased in the 
three years ended June 30, 1930, from 20,- 
223 to 27,960, or approximately 38 per cent, 

Financial results have been correspond- 


1927, 
f the 
group, 


ingly good, the audited accounts showing 

that for the three financial years ended 

December 31, 1927, 1928, and 1929, the 

net profit figures were £31,412, £42,887, 

and £50,941, respectively. A dividend of 

8 per cent on the ordinary stock has been 

paid in each cf these years. The results 

to date for the present year are considered 
to be equally satisfactory. 

General Cable Corp. to Operate 
Divisions as One Organization. 
The General Cable Corp., New York, 

has sent out a notice to the customers of 

the various divisions comprised in its or- 
ganization that on and after October 1, the 

General Cable Corp. will operate as one 

All 

and accounting activities now carried on 

independently, and in the name of the in- 
dividual divisions, will be transacted only 
in the name of the General Cable Corp. 

These are the companies which have op- 
erated as separate divisions and are now 
combined into one organization: 

A-A Wire Co., American Insulated Wire 
& Cable Co., Atlantic Insulated Wire & 
Cable Co., Detroit Insulated Wire Co. 
Dudlo Manufacturing Co., Peerless Insu- 
lated Wire & Cable Co., Phillips Wire Co., 
Rome Electrical Co., Rome Wire 
Safety Cable Co., Standard Underground 
Cable Co. and Southern States Cable Co 

Copies of the announcement, which gives 
details relative to this new plan of organ- 
ization, may be obtained from the General 


organization. sales, manufacturing, 


Co.. 


Cable Corp., 420 Lexington avenue, New 


York City. 


Stromberg Magneto Board In- 
stalled by North Dakota Company. 
The First Farmers Telephone Associa- 
tion of Langsford, N. D., has just installed 
a new 105-C Stromberg-Carlson magneto | 
switchboard. The association made 
other improvements including the laying 
of 5,000 feet of cable. Included in its 
telephone order were 18 No. 1177 Stron- 
berg-Carlson 
boxes. 


has 


hand sets with magneto 


Prices in the Metal Markets. 

New York, September 22: 
Dull; electrolytic spot and future, 10%. 
Lead—Steady ; spot New York, 5.50c: East J 
St. Louis, 5.35¢e. Zinc—Quiet; Fast St 
Louis spot and future, 4.25@4.30. Anti- 
mony—7.62@7.75c. Quicksilver—117.00. 
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thern White (edar Poles 























Northern White 
Cedar Poles in 
lines of the Wis- 
consin Tele- 
phone Co., at 
Green Bay, Wis. 


A. te 
Ae ed 
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The “Nature Made” Telephone Pole 


ORTHERN White Cedar is structurally endowed 

with all the elements that are so desirable in the per- 

fect pole. It seems as if Nature intended them to be used 
exclusively as telephone poles. 








Northern White Cedar Poles have the correct taper (one 
inch to every five feet), they have a large butt which gives 
balance and firm anchorage, are clean and smooth and easy 
to climb; they have a low coefficient of conductivity and 
therefore insure low line loss through ground leakage. 


Northern White Cedar Ass'n. 


Minneapolis Minnesota 


When writing to Nerthern White Cedar Association, please mention TELEPHONY. 








What the Commissions Are Doing 


Up-to-the-Minute News Regarding the Activities of State and Interstate Com- 
missions, Courts and City Councils in Matters Concerning Telephone Com- 
panies—Summary of Commission Orders and Schedule of Telephone Hearings 


Radio Anti-Trust Suit Continued 
to December Term. 

The government’s suit against the Radio 
Corp. of America and other radio concerns 
has been continued by United States Dis- 
trict Judge John P. Nields at Wilmington, 
Del., under application of Charles F. Cur- 
ley, one of the local representatives of the 
defendants. The case now will probably 
come to trial at the December term of 
court, Leonard I. Wales, United States 
district attorney, said. 


The defendant companies, charged with 
violation of the anti-trust laws, are the 
Radio Corp. of America, the General Elec- 
tric Co., the American Telephone & Tele- 
graph Co., the Western Electric Co., Inc., 
the Westinghouse Electric & Mfg. Co., 
R. C. A, Photophone, Inc., Radiotron Co.., 
Inc., R. C. A. Victor Co., Inc., General 
Motors Radio Corp. and the General 
Motors Corp. 


Illinois Commission Makes Per- 
manent Sleet Storm Rates. 
The Illinois Commerce Commission in an 
order recently made public granted the 
petition of the Corn Belt Telephone Co. 
that the increase in rates made in Atlanta, 
Armington, McLean, Heyworth and Bell- 
flower, following the sleet storm in 1924 
for emergency purposes, be made per- 
manent. A cross-petition from subscribers 
asking that the old rate be restored and 
that a refund be ordered, it being con- 
tended that the additional rate had more 
than paid the sleet damage, was refused. 


A rate increase of 25 cents per month 
was granted by the commission to repair 
the damage occasioned by the sleet storm 
of December 17, 1924. It was stipulated 
that when the increased rate had reached 
a sum which would compensate the com- 
pany for the added investment made, the 
increase of 25 cents should be taken off. 
However, the company petitioned that the 
increased rate be made permanent, and in 
the lengthy decision given out by the com- 
mission on September 12, the company’s 
plea is granted. 


The commission's findings are summed 
up as follows: 


“That the Corn Belt Telephone Co. on 
June 30, 1930, had not been fully compen- 
sated by the collection of provisional rates 
heretofore authorized by this commission 
for the losses sustained by the sleet storm 
of 1924; that the Corn Belt Telephone Co. 
during the period the provisional rates 
have been charged and collected has not 
earned excessive returns on any fair value 


that might be placed on the property in 
view of the evidence of record. 

That the present net income available for 
interest and return on investment is ap- 
proximately $13,000 per annum or 3.57 per 
cent on $365,262, the book value of the 
plant as of December 31, 1928; that should 
the provisional rates be rescinded as re- 
quested by the cross-petitioner, the net an- 
nual income of the company would be 
reduced to approximately $6,500 per annum 
or 1.78 per cent on $365,262 invested. 

That to require the discontinuance of 
the provisional rates as requested by the 
cross-petitioner would establish a _ rate 
which is on the face confiscatory and un- 
lawful. . 

That the application of the Corn Belt 
Telephone Co. for permission to make per- 
manent the present temporary rates now on 
file and in effect in the territory of the 
Corn Belt Telephone Co. should be granted 


and the company should be relieved from” 


the special accounting requirements and 
special fund requirements contained in the 
commission’s order entered on November 
17, 1924. 

That the application of the cross peti- 
tioner for an order of this commission to 
authorize a refund to subscribers of the 
Corn Belt Telephone Co. should be denied.” 

The Corn Belt company is now a part 
of the Illinois Commercial Telephone Co. 


Telephone Company Files Suit 
Against Indiana Commission. 
Recently, suit was filed against the Indi- 

ana Public Service Commission by the 

Whitley County Telephone Co., of Colum- 

bia City, Ind., to set aside an order of the 

commission concerning toll messages. 

The Whitley County Telephone Co. op- 
erates a number of exchanges in Whitley 
county including a line from Columbia City 
south to Huntington county connecting 
with the Northern Indiana Telephone Co, 
which runs to Bippus, Ind. 

On June 6, the Northern Indiana com- 
pany filed a petition asking for an order 
requiring the Whitley County company to 
accept toll messages originating at Bippus. 

On July 12, the commission entered an 
order to that effect. On August 8, the 
Whitley County company asked for a re- 
view of the order which was denied. 


Southern Indiana Company’s Fed- 
eral Injunction Case. 
Important from the legal viewpoint, 
which concerns the right of a federal court 
to enjoin the Indiana Public Service Com- 
mission in a rate case, is the hearing which 
began in South Bend on September 25, 
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when three judges heard the Southery 
Indiana Telephone & Telegraph Co’s in- 
junction suit. The judges are Judge Rob- 
ert C. Baltzell, Indianapolis; Thomas W. 
Slick, South Bend, and Will H. Sparks 
of the United States Circuit Court of 
Appeais in Chicago. 

The Southern Indiana Telephone & Tele- 
graph Co., of Seymour, asks that the com- 
mission be enjoined from preventing it put- 
ting telephone rates into effect which, in 
the opinion of the company officials will 
not be confiscatory. They allege the old 
rates as left in force by the commission 
are wholly inadequate and confiscatory. In 
the past, appeals to the federal court in 
Indiana have been made to mandate the 
commission, to establish a rate that was 
not confiscatory. Since no rate order was 
made in this case, an injunction rather than 
a mandamus action was taken, the attor- 
neys explained. It is said to be the first of 
its kind in Indiana court history. 

The Indiana commission by an_ order 
issued August 8, declined to act for the 
time being on rate increases, which the 
company asked for in a petition filed in 
September, 1929, and it continued the com- 
pany’s petition and held it in abeyance for 
ten months until May 31, 1931. The com- 
mission’s action is understood to have been 
taken because of the drought in the part 
of the state in which the 
operates. 

In the suit the company sets out the 
argument that the proposed new rates are 
reasonable, that they are not discrimnatory 
and that they are necessary to prevent 
foreclosures on the property through the 
failure of the company to meet the interest 
charges. It is further stated that the com- 
pany has been able to meet these charges 
through recent months by allowing other 
bills to go unpaid for various periods of 
time. 


company 


Minnesota Postpones Indefinitely 
Tri-State Company Investigation. 

The Minnesota Railroad & Warehouse 
Commission has postponed indefinitely its 
investigation of the rates of the Tri-State 
Telephone & Telegraph Co., of St. Paul. 
This action followed a statement of D. F. 
Jurgensen, chief engineer of the commis- 
sion at the hearing on September 17. Al- 
though there should be an average reduc- 
tion of about 20 per cent in the rates o! 
the Tri-State Telephone & Telegraph Co. 
according to a report by Mr. Jorgensen, 
a complete revaluation of the companys 
properties is necessary; and this cannot be 
done until the legislature appropriates 
money for the work, it was announced by 
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Chairman O. P. B. Jacobson of the com- 
mission. 

An investigation of the company’s rates 
was initiated by the commission about one 
year ago. Since then an examination of 
the company’s books has been made and 
Chief Engineer D. F. Jurgensen filed his 
report. Recently the company submitted 
its valuation of the St. Paul property and 
Mr. Jurgensen announced on September 17 
that his figures vary. so widely from those 
of the company that the chance of an 
agreement upon valuation was “extremely 
remote.” 

The commission thereupon announced the 
indefinite postponement of its investigation 
and issued this statement : 

“Since this proceeding was instituted, the 
commission, through its valuation engineer 
and statistician, has been engaged in inves- 
tigation of the present rates charged tele- 
phone-users by the Tri-State Telephone & 
Telegraph Co. 

The last valuation of the property of this 
telephone company in Minnesota was made 
in 1918. The present investigation dis- 
closes that approximately 75 per cent of 
the properties now in existence did not 
exist at that time. These properties have 
been added by way of replacements and 
extensions during a period of 
prices. Since their 


abnormal 
addition, there has 
been a substantial decrease in the prices 
of telephone supplies and equipment. 

In view of these and other facts gath- 
ered from our investigation, this commis- 
sion has reached the conclusion that there 
should be a full and complete revaluation 
of the Tri-State Telephone properties in 
Minnesota. 

At present we have no funds available 
to defray the cost of such a revaluation. 
The money must come from a legislative 
appropriation. It is the purpose of this 
commission to ask the legislature at its 
next session to appropriate money suffi- 
cient in amount to permit the carrying on 
of this project. 

Upon securing the necessary funds, this 
commission will at once proceed to gather 
all evidence necessary to enable it to find 
the present fair value of the telephone 
properties of the Tri-State company and 
to fix just and reasonable rates for tele- 
phone service in Minnesota. 


Hearing Completed on Rate Case 
of Franklin, Ind., Company. 
The hearing of the Johnson County Tele- 

phone Co. at Franklin, Ind., in its petition 

for an increase in rates before the Indiana 

Public Service Commission has been com- 

pleted after having been recessed for a 

month during which period objectors to 

the petition examined a detailed réport of 
the company which had been accepted as 
evidence. Frank T. Singleton, member of 
the commission, has made no ruling on the 
case, 

The hearing was on a. protest by patrons 
against a proposed 30 per cent increase in 
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rates of the company, which owns ex- 
changes at Franklin, Bargersville, Trafal- 
gar, Nineveh, Whiteland and Marietta. 


Mutual Company with Pay Sta- 
tions Held to Be Public Utility. 
The Supreme Court of Maine, in the 

case of Gilman et al. vs. the Somerset 

Farmers Cooperative Telephone Co. et al., 

held that a farmers’ telephone company 

which, under its by-laws purported to fur- 
nish flat-rate service to stockholders only, 
but did in fact afford means for com- 
munication to the general public from pay 
stations under an established schedule ‘of 
rates, is a public utility. As such, the 

Maine Public Utilities Commission can re- 

quire another telephone company to make 

physical connection with it. 

The court held that the commission 
transcended its powers in ordering such a 
physical connection by its requirement that 
messages originating on the lines of one 
company and designated for lines of the 
other company be transferred to the latter 
at the nearest “point of connection,” i. e., 
the exchange of the other company first on 
the way, which would result in unreason- 
ably depriving the originating company of 
its right to use its own lines. 

In its opinion the court said: 

“Upon complaint and after notice and 
hearing, the Maine Public Utilities Com- 
mission ordered and required a_ physical 
connection of the lines of the Maine Tele- 
phone & Telegraph Co. and those of the 
Somerset Farmers Cooperative Telephone 
Co., in localities where both maintain ex- 
changes, to afford public telephone service, 
beyond the reach of either line alone, 
chiefly for other than local conversations. 

The commission also required the trans- 
fer of messages from the lines of the 
Maine company to those of the Somerset 
company, and vice versa, ‘at the point of 
connection nearest the origin of the call.’ 

In regard to the question whether, with- 
in the meaning of the statutes, the Somer- 
set company is a public utility, the statutes 
make every person, natural or artificial, 
owning, conducting, operating, or managing 
a telephone line for compensation, a tele- 
phone company, and every such telephone 
company, a public utility. 

In affording, not in main corporate pur- 
poses, but, nevertheless, in corporate pur- 
poses, means for telephonic communication 
from pay stations, and inviting the general 
public to use such stations, under an estab- 
lished schedule of toll rates, the Somerset 
company has impressed its property by a 
public use, and, in consequence thereof, its 
business, certainly in such regard, is that 
of a public utility. 

Both the Maine company and the Som- 
erset company being public utilities, the 
Maine Public Utilities Commission had 
jurisdiction of the complaint, and power 
to require a physical connection of the 
lines of the respective systems, on proof 
that a mechanical connection of the lines, 
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to form a continuous line of communica. 
tion, for public convenience and nevessity, 
but not ‘primarily to secure the transmis- 
sion of local messages or conversations 
between points in the same city or town,’ 
would be reasonably possible. 


In this case the evidence, though sharp- 
ly conflicting, was sufficient to justiiy find- 
ing that physical connection of the lines 
of the two companies to form a continuous 
line of communication—that is, a connec- 
tion of the lines and not of the companies, 
essentially for other than local telephonic 
intercommunication—would be reasonably 
practicable and capable of execution, and 
serve or further public convenience and 
necessity. Of such cases only is the statute 
inclusive. 

Not only did the Main Public Utilities 
Commission require physical connection oj 
the lines of the Maine and Somerset com- 
panies, but it also required that any mes- 
sage originating on the lines of the Maine 
company, within the territory served by 
both companies, and designed for the lines 
of the Somerset company, be transferred to 
the latter company at the nearest ‘point of 
connection,’ i.e., the exchange of the Som- 
erset company first on the way. 

The requirement would result, put in 
practice against the Maine company, in the 
case of a message originating on the lines 
of that company, in a locality where both 
it and the Somerset company 
changes, the message being designed for 


have ‘ex- 


the Somerset lines, in no transmission ot 
the message by the Maine company, but 
in immediate and complete reference of the 
particular business to the Somerset com- 
pany. 

message originating on the 
lines of the Maine company, in 
where there is no Somerset exchange and 
designed for the Somerset lines, 
have to be transferred to the 
company, not 


Again, a 
5 


a place 


would 
Somerset 
following transmission by 
the Maine company for the distance rea- 
sonably possible on its own lines but at 
the exchange of the Somerset company 
nearest the crigin of the message. 

That like requirement was 
theoretically as an equalization 
with regard to messages originating on 
the lines of the Somerset company, does 
not militate against the exceptions by the 
Maine company. The constitution is not 
to be satisfied in such manner. 

Requirement, fair and reasonable, that 
one public telephone utility connect its lines 
with those of another, would not amount, 
in a constitutional sense, to a taking 0! 
property. But, in the words of a witness 
for the complainants, ‘a connection unrea- 
sonably depriving a telephone company . 
the right to use its own lines, is an m 
justice.’ 

The Maine Public Utilities Commission 
may, to some extent, affect and curtail the 
property and property rights of public 
utilities, but it may not, under the guise 
of supervision, regulation and control, take 


defined, 
feature, 
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—No radio interference. Noiseless in 
operation. 
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Most economical ringing equipment 
on the market. 


Ample power for ringing exchanges 
up to 2,000 telephones. 


Shipped on 30 days’ trial—Liberal 
allowance for old ringing equipment. 
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such property and rights. Property and 
property rights may not be taken, except 
the taking be by eminent domain, as in the 
case of the New England Telephone & 
Telegraph Co. vs. Department of Public 
Utilities. 

In the instant case the Maine Public 
Utilities Commission has transcended its 
powers.” 


Purchases Small Exchange; Asks 
to Supply Service from Another. 

The Farmers Telephone Co., of Abie, 
Neb., has disposed of its exchange at that 
town and its rural lines to the Lincoln 
Telephone & Telegraph Co., and applica- 
tion has been made by the latter to the 
Nebraska State Railway Commission for 
authority to abandon the Abie exchange 
and serve its patrons from the company’s 
exchange at Bruno, four miles distant. 

A petition signed by more than the 60 
per cent of patrons, whose consent is 
necessary under the state law, was filed 
with the application. In this the signers 
say they are willing to have the service 
transfer executed if they are assured of 
having as good service. The company offi- 
cials say that service will be much im- 
proved, as the property of the Farmers 
company had not been properly maintained 
for lack of sufficient revenues. 

The Farmers company has been serving 
110 subscribers from Abie, 20 of them in 
town and the rest in the country. The 
latter will be more readily served from 
Bruno, where ample equipment is available. 
Bruno has 151 subscribers. The exchange 
there is one of a number taken over years 
ago when the Lincoln company purchased 
and merged the Butler County company’s 
property with its own. 


Commission Chairman Acts 
Against Those Misrepresenting It. 

Chairman Randall of the Nebraska State 
Railway Commission has followed up his 
barring from practicing before that body 
of a lawyer, who said in a newspaper be- 
fore the hearing in which he was employed 
was held that the case had been prejudged, 
by calling before the commission officials 
of the Missouri Valley Gas Co. He asked 
them why their field agents had attempted 
to make it appear to farmers over whose 
farms right of way was desired for nat- 
ural gas pipes, that they were acting under 
commission direction. 

Mr. Randall said that this was on a par 
with the efforts in the past of managers 
of small telephone companies. They asked 
the commission for and were granted in- 
creases in rates because of the showing 
made, only to hear later that these mana- 
gers were telling their subscribers that the 
commission compelled them to raise rates. 
He said that, as one member of the com- 
mission, he had tired of being misrepre- 
sented before the people of the state, and 
that the citation was issued so as to focus 
public attention on this incident. 
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The hearing developed that in spite of 
the fact that the commission has no juris- 
diction over pipe-line companies where the 
public is not being directly served by them, 
right-of-way agents, in getting easements 
over and through farm lands, told the 
owners that the commission had fixed the 
low compensation offered; that the com- 


mission had given the company the right . 


to enter these lands and would condemn 
them if the price fixed was not accepted. 
Officials of the company denied giving 
any such instructions, testified that the 
men who had misrepresented the commis- 
sion had been discharged, and that strict 
instructions for the future had been issued. 


Increased Rates Authorized for 
Exchange at Canby, Minn. 

An order has been issued by the Minne- 
sota Railroad & Warehouse Commission 
authorizing the Central West Public Ser- 
vice Co. to establish a new schedule of 
rates at its Canby, Minn., exchange. 

The new rates will become effective as 
soon as the company has put the plant in 
first class physical condition, and installed 
common battery switchboard service in 
place of the present magneto service, and 
when the commission has inspected and 
approved the proposed changes and im- 
provements in the plant. The old and 
new monthly gross rates are as follows: 


Old. New. 
Individual line business..... $2.75 $3.75 
Two-party line business........ 3.25 
Extension station business, 
gee ee ee 1.00 1.00 
Individual line residence... 1.75 2.00 
Two-party line residence... .... 1.75 
Extension station residence 
ON, err Se ree 50 50 
Rural multi-party, metallic 
circuit (magneto service) 1.75 2.00 
Rural multi-party, ground 
circuit (magneto service) 1.50 175 
Rural switching charge 
DN -vvdessubossés snake 25 50 


All rates are to be billed monthly in 
advance. A discount of 25 cents will be 
allowed on all gross rates if charge is paid 
on or before the 15th of the month in 
which the service is rendered. 

At the present time, there is in effect a 
schedule of charges for installations, out- 
side and inside moves, changes in type of 
equipment and other miscellaneous charges. 
No change in these schedules was included 
in the application. 

At the hearing, the Central West Public 
Service Co. presented exhibits in evidence 
covering operation under present and pro- 
posed rates, also inventory and appraisal of 
its Canby exchange plant. Testimony was 
offered in support of the per cent condi- 
tion and operating cost of the Canby 


property. 

Upon review of all the facts, the com- 
mission finds that for rate-making purposes 
the fair present value of the telephone 
exchange property involved is not to exceed 
$65,500, after making proper allowance for 
appreciation, 


depreciation, going concern 
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value, working capital, material an: sup. 
plies, and all other elements which appear 
to have a bearing on the present value. 

The present rates were found to be jin. 
adequate and unfair and the proposed 
schedule fair and reasonable. It would 
yield not more than a fair return upon the 
value of the property used and useful jp 
rendering service to the subscribers and 
patrons of the Canby exchange, the com. 
mission stated. 


Approval of Property Transfer to 
Result in Improved Service. 
The Interstate Commerce Commission 
has issued an order approving the acquisi- 
tion by the Southwestern Bell Telephone 
Co. of the properties of W. T. Conway 
and A. J. Nelson, doing business as the 
Haileyville Telephone Co., Haileyville, 
Okla., and a certificate to that effect has 

been issued. 

The Haileyville company owns a tele- 
phone exchange at Haileyville, and serves 
approximately 215 stations. Haileyville, 
with about 1,600 people, is only one mile 
from Hartshorne, Okla., where the South- 
western Bell company owns and operates 
an exchange. 

The Haileyville company renders mag- 
neto service to its subscribers. Its plant 
is congested, has been poorly maintained, 
and is not in proper condition to render 
satisfactory service. The company prefers 
to sell its plant rather than endeavor to 
obtain the additional capital required to 
serve the consolidated area or even to effect 
necessary improvements. 

The Southwestern Bell company pro- 
poses to consolidate the exchange proper- 
ties and give standard service to the peo- 
ple of both Haileyville and Hartshorne, 
Okla. Rates higher than those in effect 
prior to the proposed acquisition have been 
authorized by the Oklahoma Corporation 
Commission. 

Under date of January 4, 1930, the ap- 
plicants entered into an agreement for the 
purchase by the Southwestern Bell com- 
pany of the telephone properties of th 
Haileyville company for the sum of $13- 
500, payable in cash upon transfer of good 
title and possession. The properties include 
one switchboard, central office equipment, 
station apparatus, and other usual acces 
sories, and real estate of the estimated 
value of $600, but no toll pole or witt 
mileage. 

An appraisal made by the Southwestert 
Bell company’s inventory and cost engi 
neer finds the cost of reproducing tht 
properties new to be $20,167, and less de 
preciation, $10,003. All the property is #0 
be retired from service, with net salvage 
amounting to $705. In 1929, operating 
revenues of the Haileyville exchangt 
amounted to $4,901.49 and operating & 
penses aggregated $4,775. The net prot! 
was $3.07. 


plication was presented at the hearing, and 
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September 27, 1930. 


a number of communications from repre- 
gntative users were introduced, all favor- 
ing the proposed transfer of properties. 


Pennsylvania Commission Rules 
Against Keystone Company. 

A contention by the Keystone Telephone 
(Co. that its right to secure leased wire 
grvice is contravened by an order of the 
Pennsylvania Public Service Commissicn 
guthorizing an exchange of properties be- 
tween the Bell Telephone Co. of Pa. and 
the Cumberland Valley Telephone Co., of 
Harrisburg, Pa., has been rejected by a 
further order issued by the commission. 

In an order issued last May the 
Pennsylvania commission approved the 
sale of certain property by the Bell and 
Cumberland Valley companies to each 
other to effect a consolidation of territories 
and a discontinuance of competitive con- 
ditions therein. 

The Keystone company applied for a re- 
argument, claiming that the sale on the 
terms approved is detrimental to its rights 
and to the service which it furnishes in 
Philadelphia. 

“Reargument having been granted,” the 
commission’s present order says, “the 
record has been re-examined in the light 
thereof and the commission has come to 
the conclusion that the approval previous- 
ly granted should be affirmed. 

“The Keystone Telephone Co. claims 
that its existing contract with the prede- 
cessor of the Cumberland Valley com- 
pany, under which toll business has been 
exchanged between them, entitles it to 
have on demand from that company fa- 
cilities with which to provide private or 
leased wire service for its patrons, and 
that from time to time it has exercised 
the right and given such service. 

Under the standard contract which the 
Bell company offers for toll connections, 
the right to facilities for such leased or 
special wire service is not given. The 
Keystone company ccnsequently claims 
that the agreement of sale, while specifi- 
tally reserving to the Bell company the 
right to special service into territory which 
will become exclusively that of the Cum- 
berland Valley, deprives the Keystone com- 
pany of its existing right to similar service 
into territory formerly of the Cumberland 
Valley company, which will become exclu- 
sive Bell territory. 

_ The report of the commission hereto- 
lore adopted did not accept as a fact the 
statement that the Keystone company had 
any existing right to leased wire service 


by Harrisburg or other Cumberland Val- 


ley points, but regarded the suggestion that 


such a provision be added to the proposed 
} Contract between it and the Bell company 
aS an attempt to obtain a new right not 
: theretofor, enjoyed and one which the Bell 
does not ordinarily grant independent com- 
panies, ; 


nd consequently a matter to be 
im a separate proceeding. 
xamination of the testimony of 


A re-e 





The advertiser appreciates your mentioning TELEPHONY. 





TELEPHONY 43 





OUGH soils, narrow working-spaces, surface and 

underground obstacles, and all the other conditions 

attendant to conduit trenching form a combination 
that’s hard to beat. But if you own a Cleveland Baby 
Digger, you have an “ace in the hole” that will beat this 
combination. 

Only 58” in extreme width, it is evident that the 
Baby Digger digs alongside or between obstructions 
requiring minimum clearance. Weighing approx- 
imately 4 tons, it has unrivalled mobility. It loads or 
unloads in less than five minutes on its own specially- 
built trailer and travels to the next location at truck 
speed. 

Its lack of excess weight also permits it to work 
across driveways, walks and tree-lawns without dam- 
aging them, and across soft “fills”, etc., with less danger 
of miring. 

Amply powered with its rugged wheel-type digging 
boom and backed by its super-quality construction, the 
ability to handle the toughest, and hardest soils is as- 
sured. Digging-speed aplenty, in a wide range, guar- 
antees a maximum day’s turnout for every soil 
condition. 

Own a Baby Digger and be prepared to meet the 
unforeseen conditions on your next job. Write today 
for catalog No. 10 and complete specifications. 


THE CLEVELAND TRENCHER COMPANY 


“Pioneers of the Small Trencher” 


20100 St. Clair Ave. Cleveland, Ohio 


e CLEVELAND 
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the Keystone company’s executive vice- 
president and other witnesses does not in- 
cline the commission to any other view of 
the situation. The record does not clear- 
ly indicate that the Keystone company ever 
obtained leased wire service, except as a 
matter of business comity between com- 
panies. It is admitted that the contract 
contains no express provision relative to 
such service. 

While it is contended that the provision 
of the contract, giving the Bell company 
this right exclusively in Cumberland Val- 
ley territory, contravenes the rights of the 
Keystone and other Independent compa- 
nies, there is no showing that any right 
now exists so to be affected. 

If at any future time the Keystone or 
any other company is refused access to 
territory which by this sale becomes ex- 
culsively Bell or exclusively Cumberland 
Valley, ‘the validity of such an act, in 
view of the requirements of the public ser- 
vice company law, can then be decided. 
We do not understand that, in approving 
the sale of the property, the commission 
could in any way validate an agreement 
between two companies which was in vio- 
lation of the constitution or our organic 
act.” 

Wisconsin Cooperative Company 
Appeals Commission Order. 
Residents of Ontario, Wilton and sur- 
rounding communities in Vernon and Mon- 
roe counties, Wisconsin, recently refused 
the right to operate a cooperative tele- 
phone company by the Wisconsin Railroad 
Commission, appealed to the Dane county 

circuit court on September 12. 

The railroad commission had denied the 
organizers of the Union Cooperative Tele- 
phone Co. a certificate of convenience and 
necessity on the ground that it would 
merely duplicate the system of the Ontario 
& Wilton Co., a subsidiary of the Monroe 
County Telephone Co., owned principally 
by Senator Howard Teasdale, Sparta. 

O. W. Sprecher, Sparta, attorney for the 
cooperative organizers, complains to the 
circuit court in his appeal that the com- 
mission decision “rests upon a condition of 
facts not warranting or justifying said de- 
cision under the He explains that 
the cooperative company has 178 subscrib- 
ers holding 286 shares of stock, and that 
80 to 90 per cent of the citizens want the 
service of the company. Of this 
group, one-third never had service from 
the old company, he declares. 

“The Ontario & Wilton Telephone Co. 
furnished with such effi- 
ciency as to preclude the necessity of a 
second company,” the complaint says. 

The complainants state they have been 
before the commission since July 7, 1927; 
that at that time the utility had no plans 
for improving the service and that no such 
plans are in existence now. Senator Teas- 


law.” 


new 


has not service 


dale’s company has a “skeleton of a plant,” 
The company is said 


the complaint says. 
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to have forfeited the confidence of the 
community to such a point that the confi- 
dence can never be regained. 

The Dane county court is asked to vacate 
and reverse the “unreasonable ‘order and 
notify the commission to issue the order of 
convenience and necessity.” 


Summary of Commission Rulings 
and Schedule of Hearings. 


ALABAMA. 

September 24: Hearing on citation is- 
sued against the Rogersville Telephone Co. 
requiring the company to show cause why 
it should not improve the telephone ser- 
vice in Rogersville. 

ILLINOIS. 

September 12: Proposed rates of the 
Illinois Allied Telephone Co. in Princeton, 
Ladd, Ohio, Tiskilwa, La Moille, Manlius, 
Dover, Sheffield, Wyanet, Walnut and 
Spring Valley, extended until March 16, 
1931. 

September 12: Petition of the Corn Belt 
Telephone Co. asking that increase in rates 
authorized in 1924 for emergency purposes 
following a terrific sleet storm, be made 
permanent, granted. The commission re- 
fused a petition seeking refunds. An or- 
ganization of telephone subscribers entered 
a cross-petition asking that the old rate 
should be established and that a refund 
should be paid as the additional rate had 
more than paid the sleet damage. 

The Corn Belt Telephone Co. is now 
part of the system of the Illinois Com- 
mercial Telephone Co. 

September 17: The People’s Telephone 
& Telegraph Co. of Menard county, 
Petersburg, filed application for permis- 
sion to issue $15,000 common stock from 
its treasury to provide funds for increased 
investments in plant and equipment. 

September 24: Hearing at Chicago be- 
fore Commissioner Collins on proposed ad- 
vance in rates for telephone service by 
the Illinois Commercial Telephone Co. in 

3iggsville and Kirkwood, stated in rate 
schedule I. C. C. 1 filed by the company. 

September 24: Hearing at Chicago be- 
fore Commissioner Brinkman on proposed 
advance in rates for desk set telephone 
service by the Illinois Commercial Tele- 
phone Co., stated in rate schedules I. C. C. 
1 original sheets 5 for Sheridan, West 
Brooklyn, Leland, Paw Paw, Somonauk, 
Earlville and Compton, and I. C. C. 1 orig- 
inal sheets 7 for Sandwich and Mendota, 
rendered by the company. 

INDIANA. 


September 5: The Newton-White Tele- 


phone Co. authorized to purchase ex- 
changes at Goodland and Wolcott for 
$94,000. 


Issuance of bonds in the sums of $47,000 
common and $47,000 preferred was author- 
ized. 

September 8: Petition filed by the Whit- 
ley County Telephone Corp., of Columbia 
City, for permission to issue $404,000 worth 
of securities to repay the Interstate Tele- 
phone & Telegraph Co., which recently 
purchased the Whitley County company’s 
properties, valued at $544,581. 

The Whitley County company proposes 
to issue $270,000 in 6 per cent first mort- 
gage bonds and $135,000 in 614 per cent 
preferred stock. Proceeds from the sale 
of the securities will be used to repay the 
Interstate company for advances made for 
acquisition of property, according to the 
petition. 3 

September 10: Application filed by the 
Jay County Telephone Corp. for authority 
to issue $360,000 in securities to repay 
funds used in acquiring properties from 
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the Interstate Telephone & Telegraph (o, 
at the time of reorganization of the P. F. 
Goodrich utility interests last May. 

The securities would be divided into 
$240,000 6 per cent first mortgage bonds. 


and $120,000 in 61% per cent $100 par value 
preferred stock. 

September 22: Hearing at Perkinsville 
on application of Commonwealth Tele. 
phone Co. for higher rates. 

KANSAS, 

September 3: Approval given the sale 

of the telephone plant and property at Re- 


public to the Western Telephone Co. by 
the Citizens Telephone Co. ; 

September 3: Application of the United 
Telephone Co. for permission to abandon 
its exchange at Idana and connect the 
Idana subscribers with the Clay Center 
exchange denied. 

September 3: An increase of 50 cents 
a month in the cost of telephone service 
for business telephones in Everest granted 
the Everest Mutual Telephone Co. 

The business rates were increased trom 
$1.25 to $1.75 a month. Residence and 
multi-party line rates remain $1.25 a 
month. 

September 6: Application filed by the 
Southern Kansas Utilities Co. for authority 
to operate the. telephone plants and _ prop- 
erties which it has purchased at Maize, 
3elpre, Trousdale, Langdon, Bentley, Part- 
ridge and Castleton. 

MARYLAND. 

September 17: The American Telephone 
& Telegraph Co. asked permission to pur- 
chase capital stock of the Chesapeake & 
Potomac Telephone Co. of Baltimore in 
the amount of $3,175,700. The latter com- 
pany simultaneously asked permission to 
issue additional stock in the amount men- 
tioned. 

MINNESOTA. 

September 17: Order issued approving 
application of the Central West Public Ser- 
vice Co. for authority to change its rate 
schedule at Madison. 

September 17: Application of Central 
West Public Service Co. for authority to 
change its schedule of rates at Canby ap- 
proved and order issued to that effect 

MIssourl. 

September 11: Complaint of the com- 
mission upon its own motion against Cen- 
tral Missouri Telephone Co. and Middle 
States Utilities Co. for failure to furnish 
telephone service to their subscribers be- 
tween Lawson and Elmira, dismissed. 

September 30: Hearing at Buffalo on 
complaint of R. E. Ferguson, et al., against 
the Missouri Standard Telephone Co. 

New York. 

September 22: Hearing on complaint oi 
H. J. Ackerman, of Dryden, Tompkins 
county, against the Dryden Telephone Co. 
alleging removal of telephone from com- 
plainant’s premises in Dryden for failure 
to pay three months’ rent in advance; and 
as to prices charged for telephone commu- 
nications between Dryden and Ithaca, and 
between Dryden and Portla. 

September 22: Hearing at Ithaca on 
joint petition of the McLean Telephone 
Co. and the Cayuga Southern Telephone 
Co.. both of Groton, for permission by the 
McLean company to transfer its entire sys- 
tem to the Cayuga company. 


NortH DAKOTA. 
September 18: Hearing at Fargo on the 
application of L. F. Chaffee, Amenia, 10f 
authority to establish a connection for toll 


lines with the exchange of the Northwest- 
ern Bell Telephone Co. at Casselton. 
September 18: Hearing at Fargo on 
joint application filed by L. F. Chaffee, 
Amenia, and the Hunter Telephone Co. 10F 


(Please turn to page 50.) 
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Condensed Telephone News 


Companies Are Urgently Requested to Forward to Us Promptly 


News Concerning Construction, Rebuilding, Financing, Election 
of Officers, Sales and Purchases of Exchanges or Other Activities 


Incorporations and New 
Telephone Companies. 


New 


Sorum, S. D.—At a meeting here resi- 
dents of Sorum and other parts of this 
district organized a cooperative telephone 
company which will be known as the So- 
rum Telephone Co. Five directors were 
elected. 

A large number of shares have been 
sold at $10 each. The company will build 
a line from Sorum to Strool, where it will 
connect with a Northwestern Bell line to 
Lemmon. 

DIFFICULT, TENN.—The Difficult Home 
Telephone Co. has been incorporated with 
a capital of. $1,000. L. W. West, Irl C. 
West, H. E. Green, C. L. West, D. C. 
Halliburton are incorporators. 


Franchises. 


SrrEATOR, ILL.—Citizens at a recent elec- 
tion rejected the 30-year franchise pro- 
posed by the Streator Telephone Co. by a 
majority of 268 votes. The final count 
stood 257 for, and 525 against the pro- 
posed ordinance. 

With the defeat of the proposed ordi- 
nance, the company will be required to 
continue operating under an extension of 
its original franchise which expired three 
years ago. What, if any, action will be 
taken toward a second referendum in the 
future, has not been determined. 

RiversIpE, Iowa.—At a recent election, 
a 25-year franchise was granted to the 
lowa-Illinois Telephone Co. Out of 30 
= only one was cast against the fran- 
chise. 





Financial. 


San Francisco, Catir.—The Pacific 
Telephone & Telegraph Co. has declared 
regular quarterly dividends of $1.75 on the 
common stock, payable September 30 to 
stock of record September 20, and $1.50 on 
the preferred, payable October 15 to stock 
of record September 30. 

Cuicaco, ILt.—Directors of the Munici- 
pal Telephone & Utilities Co. have de- 
clared the following dividends : 

The regular quarterly dividend of 44 
cents per share on the 7 per cent cumula- 
tive preferred stock; and the regular quar- 
terly dividend of 217% cents per share on 
the no par value Class A common stock, 
the dividends payable in cash on October 
1, 1930, to stockholders of record at the 
Close of business September 30. 

An extra dividend of 25 cents on the 
no par value Class A common stock, pre- 
viously declared, will be paid on November 
15 to stockholders of record October 15. 

PETERSBURG, ILL.—The Peoples Tele- 
Phone & Telegraph Co. has increased its 
capital stock from $125,000 to $140,000. 

RicoMonp, Va—The Chesapeake & Po- 
tomac Telephone Co. of Virginia has in- 
creased its maximum capital stock from 


$14,000,000 to $20,000,000. 
Elections. 


Cuicaco, Itt.—Stockholders of the Cen- 
tral Union Telephone Co. have elected W. 
O. Kurtz, Frank Redmund and A. R. Bone 
directors. The directors elected Mr. Kurtz 
President, Mr. Redmund vice-president and 
Mr. Bone secretary and treasurer. 

Mr. Kurtz is general manager of the 


icago area of the Illinois Bell Tele- 


phone Co., Mr. Redmund is assistant vice- 
president and Mr. Bone secretary and 
treasurer. 

Decatur, Inp.—Directors and officials of 
the Citizens Telephone Co., owner of tele- 
phone exchanges in Adams and Wells 
counties, were reelected at the recent an- 
nual stockholders’ meeting in Decatur. Leo 
Yager is president. 

Other officers and directors are: S. E. 
Hite, vice-president; Charles Voglewede, 
treasurer; Herman Ehinger, secretary and 
general manager, and C. E. Bell. 

Lester, Pa—A board of seven directors 
has been selected to act for the Lester 
Telephone Co. for the ensuing year. The 
directors are: B. W. Bird, Kirkwood; Earl 
S. Abney, Windsor; W. A. Seaman, Wind- 
sor; Frank Judd, Great Bend; Charles 
Root, Great Bend; Peter Markoff, Kirk- 
wood, and J. A. Bell. 

Briccs, TEXAs.—At a recent meeting of 
the board of directors of the Briggs Rural 
Telephone Co., E. L. Eaves and A. B. 
Hickman were appointed to fill the unex- 
pired terms of J. V. Morris and J. R. 
Smith, who resigned. 

Other members of the board of direc- 
tors are: J. M. West, Arch Davidson, J. 
M. Cehand, Will Burch and B. F. Lindsey. 


Construciion. 


HamiI ton, Itt.—The Mississippi Valley 
Telephone Co. plans to erect a new tele- 
phone exchange building here. 

Fort WayNe, Inp—The Home Tele- 
phone & Telegraph Co. plans to erect new 
telephone exchanges at Grabill and Leo. 
Plans for these buildings have been com- 
pleted by architects and contracts will be 
let shortly. Both structures will be of 
brick. 

Boston, Mass.—At its regular monthly 
appropriation meeting on September 16, 
the executive committee of the New Eng- 
land Telephone & Telegraph Co. author- 
ized the expenditure of $1,264,830 for new 
construction and improvements in plant 
necessary to meet the demand for ser- 
vice. Including this authorization, the spe- 
cific commitment of the company for plant 
expenditures this year is $36,270,730. 

For Maine the appropriations aggregate 
$105,675; New Hampshire, $77,439; Ver- 
mont, $76,780; Massachusetts, $759,313; 
Rhode Island, $245,623. 

Of the amount just authorized, $477,733 
were appropriated for exchange lines, 
$266,908 for toll lines, $63,477 for station 
equipment, $53,268 for central office equip- 
ment, $3,226 for buildings, and $430,218 to 
cover the total cost of hundreds of routine 
additions to plant in all parts of the com- 
pany’s territory during October. 

Detroit, Micnh.—Expenditures of $995,- 
000 have been authorized by the board of 
directors of the Michigan Bell Telephone 
Co. for October. Of this, $204,000 are 
for the Detroit district, and $751,000 for 
the balance of the state. 

Included in the improvements contem- 
plated, is a new central office at Big Rap- 
ids, for which $82,000 were appropriated, 
and $66,000 for rebuilding the rural plant 
at Benton Harbor. 

Saucatuck, MicuH.—The Tri-County 
Telephone Co., which recently came into 
ownership of the Western Allegan County 
Telephone Co., is making a survey of this 
territory from an engineering standpoint 
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CHURCHILL BOOTHS 
bring 


Business 
that | 
Endures! 


Many a phone call is never 
made because of a cus- 
tomer’s inability to locate 
a booth. 


Your profits can be sub- 
stantially increased imme- 
diately by placing a num- 
ber of additional booths in 
Strategic Points Now. 


Take a count today of your 
Booths and send your order 
out at once for a sufficient 
quantity to cover your 


deficit. 


Manufactured at 
2119 Churchill St. Chicago, Ill. 


Distributed Nationally 
by 


J. H. Bunnell & Co., Inc. 


215 Fulton Street, 
New York City, N. Y. 
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and will soon have plans completed for an 


Se ER a NN ome 
entire rebuilding of this section of its prop- 
erties. 

AT ssiadietinten mite cieiica each 


Canapice, N. Y.—Appropriation of $20,- 
175 by the board of directors of the Roch- 
ester Telephone Corp. for reconstruction 
of rural lines in and around Canadice and 
ARE IN USE IN transfer of Canadice subscribers to the 
new Livonia central office has been an- 
nounced by William J. O’Hea, secretary of 
the company. The toll line from Hemlock 
SO UTH AFRICA to Honeoye will be reconstructed at the 

same time and will require $4,000. ‘The 
Rochester Telephone Corp. acquired the 
properties of the former Canadice Tele- 
TANGANY|! KA phone Co. during the past summer. This 
company served the town of Canadice and 
the southerly portion of the town of Rich- 
TASMANIA mono mao 
“Because of the poor physical condition 
of the property, it is necessary to recon- 
struct it throughout,” Mr. O’Hea said. 
UGAN DA “When the work is completed, the present 
central office at Canadice will be disman- 
tled and subscribers will be served from 
U Sey A the Livonia central office.” 
. ” » Port CiLinton, On1o—The Northern 
Ohio Telephone Co. has been granted per- 
mission by the city council to lay an under- 
VEN EZU E LA ground cable in the alley between Madison 
and Jefferson streets. 

This work is in line with the policy to 
place underground conduits in the business 
sections. The toll lines will be the only 











THe a ame, | lines in the air. 

BATTERY ALTON Moore, Oxia.—The outside telephone 
A [TO N COMPANY HANTS plant of the Southwest Telephone Co. here 
A TO qummams (is being rebuilt and extended. Improve- 
Cables:—BATTERY, ALTON, ENGLAND ments include placing of about 194 creo- 
Codes:—6th Ed., A BC and BENTLEY’S soted poles of various heights, 7,200 feet 
of aerial cable and nine cable terminals, at 

Representatives in Australia: an approximate cost of $4,500. 

MESSRS. AUTOMATIC TELEPHONES, LTD Miscellaneous. 
SYDNEY SanpwicH, Int.—L. Johnson, formerly 
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of Ramsey, is the new manager oi the 
Sandwich Telephone Co. He has already 
taken up his new duties. ; 

Denison, Iowa.—Dell H. Elwell, who 
has been manager of the Crawford County 
Telephone Co. for many years, has beep 
made district manager of the Westerp 
Telephone Corp., which recently came intg 
possession of the Crawford County com- 
pany. 

Mr. Elwell will have charge of the ex- 
changes at Ida Grove, Battle Creek, Gow- 
rie, Denison, Dow City and Charter Oak. 

MARSHALLTOWN, Iowa. — George (C. 
Ward, newly-appointed manager for the 
Marshall Telephone Co., has assumed his 
new duties, following reorganization of 
the company last month and purchase of 
the remaining outstanding stock by the 
Northwestern Bell Telephone Co. Mr, 
Ward has been manager for the North- 
western Bell company in Clinton the past 
four years. 

WHEATON, Minn.—At a recent meeting 
of the Lake Valley Telephone Co. of this 
place, the resignation of G. Walseth as 
lineman was accepted. Mr. Walseth has 
accepted the position of manager of the 
Wheaton Telephone Co. to succeed Mrs, 
Dwight Orton, who has resigned. 

Mr. Walseth came here from Ortonville 
two years ago to act as lineman for the 
Wheaton and Lake Valley telephone com- 
panies. Rudolph Hofstedt has been se- 
lected to fill Mr. Walseth’s place as line- 
man. 

New York, N. Y.—The Basic Utilities 
Corp. has acquired the Lexington Tele- 
phone Co., Inc., at a reported purchase 


price of $300,000, according to an an- 
nouncement by Bowen, Gould & Co., Inc., 


bankers for the Basic Utilities company. 


The Lexington company supplies ex- 





RUNZEL-LENZ ELEC. 


ESTABLISHED 1904 






Specializing in 
Manufacture of 





CORDS 


FOR ALL CLASSES OF TELEPHONE WORK 


Sierra Equipment Corporation, Los Angeles—San Francisco—Seattle—Pacific Coast Distributors 


MFG. CO. 


CHICAGO 














EVER-PROTECT CABLE COMPOUND 
















Note protection at corners a 


EFFECTIVE in maintaining your underground 
and aerial cable in perfect condition 








Rialea.. Insulated Staples 


Trade Mark 


Unequalled for telephone and 
bell wiring. The fibre insu- 
lation prevents troublesome 
short circuits and grounds. 
4 Sizes. Pat. Nov. 1900 
Write for samples 


Blake Signal & Mfg. Co. 


BOSTON, MASS. 











MITCHELL 














NATIONAL CABLE COMPOUND CO. 
INDIANA 

















TELEPHONE BATTERIES—Better—by test! 


FRENCH BATTERY COMPANY —Factory: Madison, Wis. 
General Sales Office: 20 North Wacker Drive, Chicago 








The advertiser appreciates your mentioning TELEPHONY. 
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Rates 10 cents per word, payable in advance. Miniraum charge $2.00 for 20 words or less. 











“REBUILT” TELEPHONE 
APPARATUS 


and exchange equipment saves you Kt 
to 50 per cent—quality and efficiency 
guaranteed. 


EVERYTHING YOU NEED 


for the installation and operation of a 
complete exchange—Magneto or Cen- 
tral Energy. 


TWENTY YEARS’ SUCCESSFUL 
OPERATION 


of our “Rebuilt” Equipment Depart- 
ment puts it past the experimental 
stage. Ask for our Free No. 78 Bar 
gain Bulletin. 


ADDRESS 


“Rebuilt” Equipment Department 


Premier flestrir [ompany - 


Chicago, IIl. 
“REBUILT” when connected with 
PREMIER means something. 








RECONSTRUCTED. EQUIPMENT 


Kellogg No. 2696 type 4-bar 1600 ohm 


Bdg. compacts @ $8.50—5-bar @....$10.00 
Western Elec. No. 317 inside connection 
8-bar 1000 or 1600 ohm Bdg. com- 
pacts @ $8.75—5-bar @ ......i4..... 10.00 
Stromberg-Carlson No. 896 5-bar 1600 
ohm Bdg. compacts @ ..........++-- 10.50 
Dean Elec. No. 240 4-bar 1000 or 1600 


ohm Compacts with Kellogg Trans. @ 7.00 
Am. Elec. No. 36 4-bar 1000 or 1600 ohm 

Bdg. compacts @ $6.50—5-bar @... 8.25 
Western Elec. No. 240 external post con- 

nection 3-bar 1000-1600 or 2500 ohm 

me. MOONEE GORD Ga cag ctccecatscacss« 5.00 
Leich desk set complete with Stromberg 

4-bar 1000 or 1600 ohm signal sets @ 8.75 
Leich Elec. 30-42-54 and 66 cycle Har- 

monic ringers less gongs @.......... 1.25 
Western Elec. No. 293 C. B. Straight line 


_black finish wood hotel sets @..... 6.50 
Kellogg Grounded type transmitters, 
complete with back @.............. -90 


Kellogg Insulated type transmitters with 


EE ae nk hak th ace Wide aa ae 1.10 
Western Elec. No. 323-329 or No. 350 in- 
Sulated type Transmitters @........ 1.25 
Western Elec. No. 143 Receivers com- 
Plete with New Cords @............ 1.25 
Automatic Elec. or Dean Slip type Re- 
ceivers with new cord @............ 1.10 


Write for Bulletins 


REBUILT ELECTRIC EQUIPMENT CO. 


1940 West 21st Str., Pilsen Station 
Chicago, Ill. 














TELEPHONES repaired and ex- 
changed. New and slightly used equip- 
ment for sale. Telephone properties 
listed for sale. Send for Price List 
and sample mouth-pieces. 

TELEPHONE REPAIR SHOP 

1760 Lunt Ave., Chicago, IIl. 














HAVE YOU ANY OLD TELE.- 
PHONE EQUIPMENT 
TO BUY OR SELL? 


Theo try the “Opportunities” page in 
TELEPHONY for it will give you 
Quick and pleasing results, as the fol- 
lowing letter from the Manteca Tele- 
Dhone Co., Manteca. Calif., testifies: 


“Enclosed please find check in pay- 
men: of invoice for classified adver- 
tise, ent. Had fine results from the 
advertisement as is usual in good old 
TELZPHONY.” 


We receive many similar letters 
every day. 


WHY DON’T YOU GIVE IT A TRIAL? 





a 














POSITIONS WANTED 
POSITIONS WANTED—Commercial 


and accounting man. University gradu- 





ate. Six years’ experience. Splendid 
references. Address 7809, care of 
TELEPHONY. 





POSITION WANTED—By an execu- 
tive—thoroughly experienced in man- 
agement of telephone properties—plant 
—commercial—traffic—engineering. Ad- 
dress 7826, care of TELEPHONY. 





POSITION WANTED—Combination 
man with Automatic, Common Battery 
and Magneto experience. Installing and 
rebuilding switchboards. Also electri- 
cal experience. Can furnish reference. 


Address 7835, care of TELEPHONY. 





WANTED POSITION as Plant Man- 
ager, or all around telephone man, in- 
cluding cable work in general. High 
school education; 19 years’ experience; 
36 years old. Married—3 children. Mem- 
ber I. P. T. A. Address 7833, care of 
TELEPHONY. 











MAGNETO 
WALL SETS 


Stromberg-Carlson No. 
896 type (compact en- 
closed binding posts) 
refinished cabinets— 


3 bar 1000 ohm...... $ 9.00 
4 bar 1600 ohm...... 9.50 
5 bar 1600 or 2500 ohm 10.50 


Same as above in new 
cabinets $10.00, $10.50 


and 


Buckeye 
Telephone & Supply 
Company 
1432 So. Parsons Ave. 
COLUMBUS, OHIO 











FORSALE > 


“FOR SALE—1 Type AT-50 Amp. 
Westinghouse Cooper-Hewitt Style No. 
300305 Mercury Arc Rectifier with bulb. 





1 W. E. Co. 50 Amp. 30-V Generator, 
Type M-2. - Power Switchboard with 
associated equipment. 1 Bay, 130-V. 


Battery Equipment. 1 Battery Cabinet. 
14H. P. White & Middleton Gas En- 
gine. 1 G. E. Tungar Battery Charger. 
W. L. SMITH, 4122 Peterson St., Nor- 
folk, Va. 





FOR SALE—No. 17 gauge new style 
double conductor, black parallel, weath- 
er-proof drop wire. This wire is brand 
new, fresh stock, in 1000 ft. coils. While 
it lasts, $7.00 per 1000 feet. W.M. Mill- 
er & Sons, 2553 W. Madison St., Chi- 
cago, Ill. 





INDEPENDENT 


panies—Save 


Telephone Com- 
money on desk stand 
cords; get my new low prices; meets 
Western Electric requirements. H. F. 
Banks, Framingham, Mass. 





FOR SALE—1 600-Line Kellogg Mag- 
neto Switchboard; has been in use only 
5 years; practically as good as new. 
Also 250 Western Electric Wall Phones 
in good condition. Address Sec’y Cedar 
County Farmers Telephone Co., Hart- 
ington, Nebraska. 





FOR SALE—Telephone plant, water 
and sewer system, about 400 patrons. 
Price $40,000.00. $25,000.00 cash, balance 
terms. Location Central Calif. Ad- 
dress 7836, care of TELEPHONY. 





FOR SALE—Telephone Exchange, 54 
stations, Kellogg, all new. Bus. phones, 
$3.00 per month; res. phones, $2.00 per 
month; party line, $1.50 per month. All 
one month in advance. Address Whig- 
ham Telephone Co., Whigham, Ga. 


WANTED 


WANTED—To borrow $10,000.00 on 
the fastest growing telephone system in 
the southwest. Secured by a first 
mortgage on a system worth 5 times 
the amount asked. Write 7832, care of 
TELEPHONY. 




















TO OBTAIN the Right 
Man for your require- 
ments, an “Opportunity’s’ 
advertisement will place 
him in touch with you. 











The advertiser appreciates your mentioning TELEPHONY 
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ice in Lexington and i Y 
KIOMMSy, During recent years oe ee ae ee Telephone Directory& 
J. TELEPHONE N to prothes m atime MarTINSVILLE, Va.—The Lee Telephone Advertising Company 
ee = Exchanges all over the Co. has purchased the municipally-owned ; 

Qik ng he weal telephone exchange here. A Telephone Directory Ad- 
- like ay your- Eacie Pornt, Ore.—W. C. Clements has vertising Sales Organization 

self of my services? sold the Butte Falls & Eagle Point Tele- ; Main Off Chi 
. “Na nek 1035-6 Lemcke phone Co. to D. O. Hood of Portland, who a ae a my ag 
INDIANAPOLIS Building at the present time owns the lines from Telephone Bldg., Kansas City, Mo. 

















Klamath Falls to Crater Lake. 
The line. purchased now connects Crater 
Lake and Medford, by way of Eagle Point. 























































































































The old line from the park entrance to 
Frank F. Fowle & Co. Eagle Point is being rebuilt. 4A C C O U N T I N G 
Electrical and Mechanical WHAT THE COURTS AND HERDRICH AND BOGGS 
ENGINEERS COMMISSIONS ARE DOING. Specialising on Public Utilities 
221 North LaSalleSt. | CHICAGO (Concluded from page 44.) oS Cotes Se 
the sale and purchase, respectively, of the : 
telephone company located in Amenia and sr 
Casselton townships. H. D. 
mo Bel leph . = 
September 10: The Ohio Bell Telephone ° 
CONSULTING Co. filed petition asking —- - Universal Insulators 
° lower its rates in Shaker Heights an will @ res a 
Telephone Engineer South Euclid. and ‘at minimum coat | —y Votr 
The petition requesting authority to ex- Are you a user? Samples — 
GARRISON BABCOCK tend what is known as the Cleveland city Uei — he yg ialty Co. = 
Tel. E. L. 3149 503 White Building : WG It in th niver pecialty 
service area will, if approved, result in the 711 Poplar Street 
SEATTLE, WASHINGTON average reduction of $1.28 per month in the Terre Haute, Ind. M 
rates of subscribers in the areas affected. _ 
In addition, the petition requests author- in th 
ity to introduce two-party resident subur- sail 
ban service outside the new rate area at = 
SPOONER & MERRILL, Inc. aaa od — _— “4 $1 more per Creosoted wond 
CONSULTING ENGINEERS month than the rate tor the same service 
Specialists in Public Utilities within the base rate area. CEDAR POLES telep 
TELEPHONE - ELECTRIC - GAS At present these two-party subscribers catio 
. ae « a al wee are paying 75 cents per month for each Prompt Shipment via Rail or Water iP 
Valuation—Examinati Enginee i isti 
quarter mile from the existing base rate 
= ——— area boundary, in addition to the two-party CASCADE TIMBER CO. do t 
ps: nace contin city service. With the new rate these 822 Tacoma Building Tacoma, Wash. h 
mileage charges will be eliminated. oe 
PENNSYLVANIA. ing ; 
September 15: Ra oe it ig 
“ ‘ plaint of Keystone Telephone Co. that its : z 
Consulting Telephone Engineers] right to secure leased wire service is con- Republic Appraisal Company, Ince} BF ocey 
w. C. POLK — J. W. WOPAT travened by order.of commission approving one €. tanen Re al 7 
exchange of properties between Cumber Spccieiiets tm valeaiien, epatacctins 
Plans, Estimates and Reports, land Valley Telephone Co. and Bell Telo- management and accounting — in 1 
Appraisal and Supervision phone Co. of Pa., affirming previous order. for telephone properties. 
" TENNESSEE. ee Se am - 
101 West lith St. Kansas City, Mo. September 13: Application of the ey Xe oe ‘ reta 
: Gainesboro Telephone Co. to discontinue F 
its Davidson exchange denied. A previous stat 
order relating to rates and service of the wat 
Davidson exchange is to remain in force. F 
W. H. CRUMB WISCONSIN. eS 
° ° gare 29 i. Hearing at en mo: 
‘ petition of the Community Telephone Co., 
Telephone Engineer eer) is now the a, of the former 
‘ m estfield Telephone Co., for permission to wa! 
9 South Clinton St. . Chicago By its rates 7 Westfield. SWITCHBOARD LAMPS ‘in 
ctober 14: Hearing on application of , : 
Wisconsin Telephone Co. for authority to ECO LAMP WORKS, BIC, Sapesin, wee of 











put into effect a 25 per cent increase in 






















































rates at Madison. a 
. _ * + some W 
New Lighting Devices , 
m 
: ; Turopore Gary AND CoMPANY COMMONWEALTH | 
For Central Office Maint. & Repairs KANSAS CITY MISSOURI ENGINEERING & Po 
Successful adaptations of ° . . M. B. 
Modern ae Lighting Methods. Eighty-ninth Consecutive FARWELL Ae AN AGEMENT tio 
information. Quart ivi Pres 
THE 0. C. WHITE COMPANY erly Dividend oe — co . 
Worcester, Mase. The regular quarterly dividends of 1016 Baltimore Ave., Kansas City, Me. 7 of 
40c a share on the No Par Pre- 
ferred Stock and the usual divi- I 
dend on the Common Stock has : 
been declared payable October 1, 
~ ey gr per ~ record as 
e ay of September, 
J. G. WRAY & CO. 2980 at 3:00 p, m._ The books wil NAUGLE POLES 
e er - 4 hate 2 
Telephone Engineers ber 15th and re-opened. on Octo- sn iy ese ’ 
Bpectaliste in Appraisals, Rate Surveys, ber 1, 1930. Norther ard Western Cedag tt 
ations, ganizatio Si d q att -treat no Pho 
and Operation of Telephone Companies Seeker View fee ee ’ ' ‘a - Dey! | ; * . W 
2 = Wogs. Ponew 4. I. EB. E. September 15, 1930. N A | ( i lL. | | ( Vi s 2 A | | |: CO. 
ease . i SY bast Madison sr. Cohite age = n 


























The advertiser appreciates your mentioning TELEPHONY. 


